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THE TOMATO PULP QUESTION 


will never be fairly settled until every 
maker of. pulp uses the five gallon 
American Can to hold his product. 


5 The American Can is square, made in 
plain tin or plain tin outside and sani- 
i$ tary enamel inside, with a choice of 


two weights of plate. Prices, of course, 
vary according to the style and weight 
desired. : ; 


In our opinion it is the best can ever 
made for the purpose. 


333 If our representative isn’t due to call, 
write our ofiice—the nearest to you— 
« 4 
for desired particulars. 
ia: American Can Company 3 
Baltimore New York Chicago 
$2 
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THE TRADE 


ZASTROW’S PATENT HYDRAULIC CRANE 


STEAM IMPELLED 


The Crane here shown is entirely of iron and steel, put together in the strongest 
possible manner, which, combined with its simplicity, reduces the liability to get out of 
order to the minimum. The consumption of steam used as an impelling force is very 
small making it very economical. Toall the above may be added, one man can operate 
it, having control of the article hoisted and the crane. The control, by meansof the 
shifter handle, is absolute in raising, l»>wering or stopping the goods at any desired point. 
Hand power can be attached when desired, at a small additional cost, thusadding another 
desirable feature. This is not an experiment—has “eee itself a perfect success—best 
references. No belts to get injured by steam. All that’s needed is a steam pipe and an 
exhaust pipe. 


Sprague Canning Machinery, Repair Parts.”’ 
A full line carried in stock: quick delivery. 


GEO. W. ZASTROW, 
1404-1410 THAMES ST. BALTIMORE, MD. 


FIRE INSURANCE AT 


CANNERS EXCHANGE 


ASSETS AND LIABILITIES 
_ &ist December, 1910 


Assets. 
Accounts Receivable, Unpaid Premium Deposits.............................. $ 13,330.42 
Liabilities. 

Unearned Premium Deposits $ 78,254.57 

Su Perso 2,551.63 
Unadjusted Fire 000.00 
Reserve Fund Depos' 25,610.00 
Surplus Reserve 13,158.56 
Surplus, distributed, to credit of Subscribers’ accounts..................... 111,655.49 $233,232.25 


Surplus distributed to credit of Subscribers’ accounts brought down 


$111,655.49 
Reserve Fund Deposits 00 


13,158.56 
Net Contingent Subscribers’ Liability on Policies in force 10,617,320.11 
Total amount of Policies in force 31st December, 1910 $10,767,744.16 
Net losses January 1 to December 31, 1910, (Inclusive) Adjusted and Paid...... 27,213.32 
Interest earnings January 1 to December 31, 1910 (Inclusive) ................ ...... 4,234.88 
Total Savings to Subscribers January 1 to December 31, 1910 ..................0.... 112,841.27 


We have audited the books and accounts of the Canners Exchange, and hereby certify, that the 
above statement, in our opinion, shows its true financial condition, as at 3ist December, 1910. 


THE INTERNATIONAL AUDIT COMPANY, 
By (Signed) JOHN McLAREN, President. 
a the past three years we have saved our Subscribers on the insurance they have placed 
us 


$182,001.89 


For Information Send to 


LANSING B. WARNER, Atterney and Manager 
HARRIS TRUST BUILDING (111 W. Monroe St.) 
CHICAGO, ILL. 


ADVISORY COMMITTEE 
FRANK VAN CAMP, Chairman GEORGE G. BAILEY, Treasurer 
Indianapolis, Ind. Rome, N. Y. 
WM. R. ROACH, L. A. SEARS, 
Hart, Mich. Chillicothe, Ohio 
T. HERBERT SHRIVER, Westminster, MD. 


WM. G. SUYDAM, Pres. S. W. CARLISLE, Sec’y and Treas. 
Local and Long Distance Telephone, St. Paul 5835 


CANNERS AND PACKERS SUPPLY CO, 


Dealers in New and Second Hand 


CANNING HOUSE MACHINERY 


P Engi Belti Shafti Pul 
umps, Engines, Belting, Shafting, Pul-= 

ON HAND leys, Hangers, Pipe, etc., at 

222 W. PRATT ST. BALTIMORE, MD. 


WRITE, OR PAY US A VISIT 
CASH PAID FOR MACHINERY AND METALS 


Second Hand Boilers of all sizes. Also, 


G. H. & W. T. HOWARD 
PATENT and TRADE-MARK ATTORNEYS 


HAVE MADE A SPECIALTY OF 


CANNING and BOTTLING MACHINERY 
For Over TWENTY FIVE YEARS 
EXPERT OPINIONS WITH RESPECT TO 

INFRINGEMENT & PATENTABILITY 
614 CONTINENTAL TRUST BLDG. 

BALTIMORE - - - MARYLAND 


FREE TAX INDUSTRIAL ALCOHOL 


From Corn Stalk and Cobs, Waste Vegetables and Wood Waste. 
Shavings and Old Saw Dust are now converted into Industrial Alcohol 
at 10 Cents per Gallon; sells for 50 Cents. Unlimited demand in every 
Village for Motors, Automobiles, Cooking Stoves, etc. A 5 Gallon 
Apparatus makes 1 Gallon per hour; is simple as a Corn Mill, almost 
automatic, inexpensive, pays for itself every month. No tax, no 
licenses, only a permit aud that is free. Orders come in fast. Write 
today for FREE FARMERS CIRCULAR No. 9. 


Address: THE WOOD WASTE DISTILLERIES CO., Inc. 
WHEELING, W. VA., U. S. A. 


A HAND BOOK on fermenting, distilling and denaturing Alcohol 
from Farm Products and Wood Waste. Trade-secrets, no licenses, 
only a permit, and that is furnished free. Red Tape removed, IN- 
CLUDING FREE TAX DENATURING ALCOHOL LAWS. A plain 
statement of facts for those interested. The latest just out, 280 pages, 
60 illustrations, 12 Mo. Cloth. Price: $1.20, post paid. 


Address: THE WOOD WASTE DISTILLERIES CO., Inc. 


WHEELING, W. VA., U.S. A. 


We manufacture a full line of Fine Silvered and Plain 


Screw Caps for Catsup Bottles, Whiskey Flasks, Pepper 
and Salt Seller Tops, Mason Jar Caps and Jelly Jar 
Covers. Samples and prices on application. 


BERNARDIN BOTTLE CAP CO. 
| Evansville, - - Ind. 
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STECHER, LITHOGRAPHIC 
ROCHESTER, N.Y. 


BY PERMISSION 
BROWN BROS.CO. ROCHESTER,N.Y. 
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THE TRADE 


LABELS 


We excell in making new and original 
designs. Our printing is the best. We 
guarantee to please. Our deliveries 


can be relied upon. If you are inter- 


— 


ested write us. 


Stecher Lithographic Co. 
Rochester, N. Y. i 


BRANCH OFFICES AT: | | 


NEW YORK 
BALTIMORE 


CHICAGO 
ST. LOUIS 


OMAHA 
NEW ORLEANS 


SAN FRANCISCO 
LOS ANGELES 
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THE TRADE. 


Some Users of Ayars Rotary Pea Filler: 


(Last week’s issue contained List of CAPPER users. ) 


Number of Number of : Number of 
achines Machines Machines 


CALIFORNIA. MINNESOTA. LeRoy Canning 1 
1 Winthrop Canning: 1 Olney Burt Canning Co........... 5 
& Hirsch 1 Pennellville Canning Co........... 1 
Boyer, W. W. & 1 Tanner Bros, Mfg. Co............. 2 
Johnson Bros....... Fleming & Wayland Canning Co.............. 2 
Liberty Brand Canning Co........ J Wayne Co. Preserving Co......... 1 
Gibbs Preserving Co.............. White, John F. 2 
Torech Paphing Hemingway, H. F. & Co........... ] Wilson Canning 1 
INDIANA. McGrath, H. J. & Co....:......... ] Winters & Prophet Canning Co.... 4 
Anderson Canning Co.............. 3 Michael, John ]  Twitchell-Champlin Co............ 1 
Franklin Canning Co.............. 3 Roe, F. P. & Bro..............+-+- 2 PENNSYLVANIA. 
Great Western Canning Co....... 1 ] Northeast Preserving Co.......... 1 
1 2 Winebrenner, D. E. Co........... 1 
Kokomo Canting Co. 1 Talbot Packing & Pres. Co........ 1 
Scottsburg Canning Co............ 1 Worcester Canning Co............ cing 1 
Sheridan Packing Co.............. 1 tar Canning Co.................. 1 
Van Camp Packing Co............ 4 JOS. VO... 
Windfall Canning 1 OHIO. 
ILLINOIS. 1 Crary Comming C6 3 
Bloomington Canning Co.......... 1 Scioto Canning Co................ 1 Grand River Canning Co........... 2 
Dickinson & Co...........-eeseees 1 Sears & Nichols Co............... 2 Hohenadel, P. Jr. Canning Co..... 2 
Gibson Canning Co................ 2 1 Markesan Canning Co............. 1 
Hohenadel, P. Can’g Co...... Pressing & Orr Co... 1 Sun Prairie Canning Co........... 1 
Illinois Canning Co.............44- Van Camp Packing Co............ 2 
Keene Canning Co..........+-++++. 1 NEW YORE. Waterloo Canning Co............. 2 
Roseville ‘Canning 1 Batavia Preserving Co............. 2 1 
Sycamore Preserve Works......... 1 Cazenovia Canning Co............ 1 
Cherry Creek Canning Co......... 1 CANADA. 
— Clinton Canning Co 2 ; ; 
Atlantic Canning 1 Belleville Canning Co............. 1 
Western Grocer Co. Mills......... 1 Cobb Preserving Co............... 1 Bloomfield Packing Co............ 1 
MAINE Cohocton Canning Co............. - Dominion Canners ............. ae 
Cartion Bree. 4 Farmers’ Canning Co.............: 1 
Burnham & Morrill Co........... 1 Fort Stanwix Canning Co......... 5 1 
imei is Fredonia Preserving Co........... 3 Lake Side Canning Co............. 1 
MICHIGAN. Geneva Preserving Co............. 1 1 
Cheboygan Pea Canning Co........ 1 Hamburgh Canning Co............ 4 Napanee Canning Co.............. 1 
Fremont Canning Co.............-. 1 Hemingway, & 7 Old Homestead Canning Co....... 1 
5 Hemlock Lake Cafning Co........ 1 
Sears & Nichols Co............. 1 CHILE, South America. 


Ayars Machine Company, 


BROWN, BOGGS CO., Lrp., Hamrivron, Ont., Sole Agents for Canada. 


IN WRITING 4DVERTISERS, KINDLY MENTION THE TRADE. 
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THE TRADE. 


The Best Advertisement 


For Diamond Crystal Salt 


Is The Salt Itself. 


A practical test is so convincing, is such 
conclusive evidence of the superiority of the 
Salt That’s All Salt that we have been ship- 
ping it for three years under a binding guar- 
antee of satisfaction. Not yet has a dissatisfied 
customer asked us to make good. 


This is what we think of Diamond Crystal 
Salt. We will ship you any quantity wholly 
on approval and let you be the judge, taking 
your verdict as final without argument. That 
shows we have implicit faith in our product. 
Doesn’t our record for the past three years 
show that our confidence is justified? Doesn’t 
it signify that every customer has been a satis- 
fied customer? 


There is just one way to make salt as good 
as we make it and that’s our way. We control 
the process. No other salt refiner employs it. 
And that’s why every analysis demonstrates 
that Diamond Crystal Salt is the on/y salt on 
the market that is a/ways more than 99 per 
cent. pure. 


The brine from which Diamond Crystal 
Salt is made comes from a bed of pure rock salt 
hundreds of feet below the surface. It is 
pumped into a series of closed heaters where it 
is heated under pressure to a temperature many 
degrees above the boiling point. At that tem- 


perature the lime and other impurities-found in 
all natural salt precipitate and form in the 
tubes of the heaters. From these it is drawn 
off through filters which effectually remove 
every trace of impurity from the brine. These 
heaters and filters are in duplicate and one set 
is thoroughly cleaned every twenty-four hours. 


Every step in the process is safeguarded 
with the utmost care. From the time the brine 
enters the heaters until the salt is finally packed 
for your use, but a few minutes have elapsed, 
and in that time it is exposed to the air but 
twice. The process is continuous and almost 


wholly mechanical, thus assuring a uniformity 
of product impossible to be obtained by any 
other method. of salt refining. 


That’s why Diamond Crystal Salt makes a 
brine as clear as the water you use. ‘That’s 
why you can depend absolutely that the results 
you get by the use of the Salt That's All Salt 
will be the same every time. That’s why you 
are not handicapped in your efforts to bring the 
grade of your product up to the highest standard. 


You are building for the future, looking 
forward to a bigger business this year than last, 
anticipating more business next year than this. 
The surest way to get it is through good goods. 
Any proposition that promises improved product 


is worth investigating. 


Why not ask us to quote you, to-day? 


DIAMOND CRYSTAL SALT COMPANY 


ST. CLAIR = = 


MICHIGAN 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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STANDARD OIL 


DEODORIZED GASOLINE used by 96 per cont of the CANN- 


ING TRADE. Why? Because it is best and cheapest, and is for ; 


sale everywhere by Tank Wagon, in Barrels or lron Drums 


Address Our Nearest Tank Station or BALTIMORE OFFICE. 


BALTIMORE, FRIDAY, MAY 26, 1911. 


MODERN CAN PLANT 


The removal of our entire Can Man- 
ufacturing and Lithographing Plant 
to our new location, Wolfe and Lan- 
caster Streets, Baltimore, Md., will 
soon bea realty. It is our opinion 
that no other Independent Plant in 
the country will approach it in com- 
pleteness. No expense has been 
spared in the installation of modern 
equipment, which would tend to re- 
duce operating costs, and at the same 
time maintain quality. : 


In addition to our 
devoted to : 


PACKERS’ GANS & SOLDER HEMMED CAPS 


We Manufacture 


A DIVERSIFIED GENERAL LINE 


and 


METAL LITHOGRAPHED ADVERTISING SIGNS 


SOUTHERN CAN CO. 


Baltimore, Maryland 


WEEKLY REVIEW. 


Of the Canned Goods Situation. Market Reports. Conditions 
and Changes. Outlook. 


This has been a dry week—dry in canned food details, but | 
a good deal dryer in weather; so dry in fact that if old Jupiter 
Pluvius does not soon ‘‘get busy’’ with his sprinkling pot there 
will be so many howls in the canned food industry that the 4th 
of July celebration will be drowned out. 

Here we are near the first of June, and the pea canners of 
this section have little or no hopes of getting to work for some 
time to come, and then will have, from present prospects, only 
a percentage of a full crop. For weeks now there has not been 
a good rain, and the ground has baked as hard as pottery in the 
intense heat which we have had for many days. From every 
section of the Peninsula and New Jersey come reports that the 
ground is dry as chalk; that pea vines are drying up and that 
the crop will be far short of normal. To such an extent has 
this trouble gone that it is questionable if a few days of good 
rain would greatly benefit the pea crop. The vines are stunted. 
and turning yellow, and as there seems to be no rain in sight it 
looks as if the pea pack of this eastern section will be far short 
of an average one this year. There is little or nothing on which 
to base a hope for any different result. 

But not alone in this section is the drought causing consid- 
erable trouble, though we believe it is worse here than in any 
other part of the country, for from the North and West come 
the same kind of reports, and unless conditions change in the 
very near future other heavy pea canning sections will be added 
to the short list. 

While speaking of peas, it will not be amiss to call atten- 
tion to the decision of the Bureau of Chemistry as to the use of 
the term ‘‘Petit Pois.’’ Ina letter to Secretary Gorrell it has 
been stated by that Bureau that the English language affords 
abundant opportunities for the proper labeling of American food 
products, and that the use of a tongue belonging to another 
country, at least, implies that the food is a product of that coun- 
try, and thus violates the Food & Drugs Act. So it wouid seem 
it must be changed to some other phrase that means equally 
with it ‘‘small peas.’’ 
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6 THE TRADE. 


Strawberries are being affected by the dry weather, as they 
are neither of proper size or of usual flavor. Complaints from 
the heavy berry producing sections say that the crop will not be 
more than half a one, and if judged by the kind of berries that 
have been reaching this market it must be near its end, although 
it has only just begun. 

But one of the most serious effects of this severe drought is 
that tomato growers are not able to set out their plants; and as 
they have been ready for sometime they are being eaten up by 
bugs in the cold frames. Growers say there is not a chance to 
get the plants through if set out in the dust in the fields, and 
they are compelled to wait for the rain which is so long in 
coming. ‘This must mean a delayed season, unless we have re- 
markably good growing weather from this on. But even if this 
remarkable season did develop, many of the plants by being 
kept too long in the frames have become damaged and will not 
produce as they might have done. As this condition extends 
pretty generally throughout the heavy tomato canning section, 
both in the West as well as the East, it becomes a matter for 
serious consideration. This is not a year when we can afford 
any serious damage to the tomato crop. In this connection the 
letter from Mr. Messenger, published on another page, will be 
found interesting reading. Everything seems to conspire to a 
higher market for canned tomatoes, not alone on spots, but on 
futures as well, and we do not believe the canners will be wise 
in accepting further contracts for future delivery at low prices. 
It must be remembered that the market is remarkably well 
cleaned up, and that new goods will come upon, practically, 
clean boards, for it is a noticeable fact that what orders are 
being placed for spot goods are nearly all with ‘rush’ instructions. 
This simply indicates that the jobbers are cleaned out of them, 
or nearly so, and require the new goods to cover immediate re- 
. quirements. It is certainly a splendid situation for the canner, 
and ought not to be lost through overselling of futures at low 


CONSUMERS CAN Co. 
BALTIMORE, MD. 


prices. The packer so sold may live to regret it. Mr. Messen- 
ger’s prediction is by no means impossible of fulfillment. 


Corn canners have also come in for their share of the worry 
because of the drought, and reports from numerous sections 
reach us that the planted corn is barely showing above ground, 
or that the seed is laying in the dust as when first planted, and 
from others that numerous fields have been plowed up and 
reseeded in the hopes of getting a good stand. This of course 
applies mainly to this section, though scattering reports from 
Maine and northern and western sections tell the same stories. 
In a word we are at the critical period of canners’ crops, and 


the weather man seems to be doing all he can to make them a 
failure. 


Present market conditions lose their interest in view of 
these conditions. Here in Baltimore it has caused a remarkable 
condition, for spinach is so scarce, and as a consequence so high 
in price that few packers can tough it; strawberries which should 
be plentiful are a luxury beyond the reach of the canners; and 
pineapple has been practically abandoned by the packers. 
So that a season usually busy with the canning houses of this 
city finds little or nothing being done. In former years the 


South shipped large quantities of green peas here in carriers, 
and even these are missing this season. 

The market is quiet, holders feeling that their goods are 
probably worth more money, and the jobbeas refusing to come 
into the market, even under an apparent certainty of advancing 
prices. Our market letters from the various heavy canned food 
centers will be found interesting this week, and will portray the 
situation more fully than we could give here. 


In canners’ metals there is nothing of importance to report. 


“‘A penny saved is a penny earned.” 
Some people keep advising ; 
But pennies spent mean dollars gained, 
If spent in advertising. 
—‘‘Printer’s Ink.”’ 


send your orders in quick. 


order of one or two carloads. 


BALTO., MAY 26 


The Canning Season is about beginning, and if you need any cans you had better 


In order to introduce our cans with you so that you can know from personal 
knowledge what a good can we make, we will name for May shipment, only for a trial 


No. 2 Small Hole Cans, 

No. 2 Large Hole Cans, 

No. 3 Large Hole Cans, 
Solder Hem Caps, 12 inch 90c. per 1000 
F. B. BALTIMORE 


sa P. S.—THE ABOVE PROPOSITION WILL BE WITHDRAWN ON MAY 3ist, 1911 “@a 


SEND YOUR ORDER IN QUICK 


. 


$12.00 per 1000 
16.00 “ “ 
216 inch $1.30 per 1000 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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Indianapolis Market. 


Epitor THE TRADE: oe SECOND EDITION 


All signs point to a higher level of prices for spot Tomatoes. 
The steady demand for them over nearly all sections of the coun- 
try justifies the belief in an advancing market during the ensuing 
two months. Buyer’s orders for Tomatoes for prompt shipment 
were more numerous during the past week and the steady de- ORDER NOW 
mand is bound to stimulate prices. 

Spot Tomatoes.—The holders of spot Tomatoes are firm 
in their conviction that they will get higher prices for their 
stocks a little later on than are now obtainable. The statistical 
position of visiable stocks is in itself sufficient to awarrant such 
a conclusion. Many of the knowing ones are of the opinion that 
holdings will be entirely consumed before the 1911 pack is on. 
Today’s prices may be quoted from 85c. to 87%c. f.o.b. Indiana 


factory. ‘ ut 
Future Tomatoes.—There has been much uneasiness evinc- A C0 Mv P [ FTE C0 lJ RSE 


ed amongst growers and canners of this State over the continued 
hot and dry weather which has prevailed generally throughout ‘ 

the State for the past three weeks, however, we have been favor- | N C A | i i C ’ 
ed by general showers during the past forty-eight hours, while 

not heavy, they have been temporarally beneficial. Packers are 
showing lictle disposition to take on business except at full ask- 
ing prices were they to do so it would result in some lively buy- e 

ing. Strictly Std. No. 3 may be quoted at 80c. to 87%c. f.o.b. Price $5.00 
Indiana factory. 


will be ready in a few days 


DUGDALE-HAYDEN BROKERAGE Co. 


Cash with order, postage paid 


To Save M 
o Save Money See the Address THE TRADE Baltimore 


“Wanted & For Sale” Ads 


MORRAL BROTHERS, Morral, Ohio. 


MANUFACTURERS OF 
THE MORRAL GREEN CORN HUSKER . THE MORRAL CORN CUTTER 
THE MORRAL SINGLE CUT CORN CUTTER 
THE MORRAL DOUBLE CUT CORN CUTTER 
THE MORRAL CORN COOKER-FILLER 

THE MORRAL CAN WIPING MACHINE 

THE MORRAL LABELING MACHINE 


and dealers in full lines of corn canning machinery. 
These are all high grade machines and we guarantee 


them in every way to do the work they are intended clientes: 
PATENTED 


todo. It will pay you to write at once for prices and The Morral Corn Cutter has a positive feed and will cut nub- 
bins as well as the large ears and is becoming very popular. 
urther particulars. Address The Morral Double Cut Cutter is the only machine made that 


will cut the corn twice at one operation, and are now used ex- 
clusively by some of the leading canners since they have learned 


MORRAL BROS., . Morral, Ohio. the value of this improved cutter. 


TESTIMONIAL: 
Rochelle, Ill., November 5th, 1910. 
Morral Bros., Morral, Ohio. 
Gentlemen:—We have your favor under date of November 8rd, in which you acknowledge receipt of our order for an 
additional twelve Morral Corn Cutters. We think the additional order given oe for twelve of your corn cutters is sufficient evidence — 


that the machines were entirely satisfactory. ours truly, a 
P. P. HOHENADEL, Jr., CANNING CO. 


P. Hohenadel, Jr., Canning Co. used eleven Motral Cutters the past year and gave this order for more cutters. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE, 
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8 THE TRADE. 


NEW YORK MARKET. 


Reported by Special Correspondent. Market Conditions. 
Changes and Outlook. © 


New York, May 24, IgII. 

The Market.—The prominent feature in the canned vege- 
table market at present is the dubious reports coming from 
packing centers from Maine to Maryland and west as far as lowa 
concerning the outlook for canning crops as the result of the dry 
spring. April showers did not materialize according to schedule 
and so far rains in May have been few and light. Murky morn- 
ings have succeeded to bright and hot afternoons and the tem- 
perature generally has been above the average for this season of 
the year. Naturally all growing crops have suffered more or 
less and some canners crops are already in a serious condition as 
the result of this unusual weather. Most holders of canned 
foods of all sorts, particularly vegetables, are firm in their views 
and refuse to let stock go except at full outside quotations. 

Tomatoes.—In the Maryland and Delaware peninsu'a the 
drought is becoming serious. Growers have delayed setting 
tomato plants in the hope that wet weather would come to at 
least give them a start. The delay in planting is causing a firm 
feeling among canners with reference to futures, though there 
is no quotable advance in asking prices. Movement in spot 
goods is slow, regulated by the actual present needs of consump- 
tion, and the reports of possible partial failure of coming crops 
do not so far stimulate buyers. The market is firm at 80c. to 
82c. f.o.b. for spot, and 72c. to 75c. f.o.b. for future No. 3s. 
Some trade in No. 10s is reported, but as a rule movement is 


slow. No. 2s are held firm, but buying is reduced to small 
proportions. 


Peas.—The drought through the South has injured the pea 
crop seriously, and it is difficult to say what the output will be. 
Some growers are of the opinion that it will scarcely go above 
50 per cent. of normal. Others say that the output may run as 
high as 75 per cerit. Whatever it may be it is certain to be 
much below the’ normal pack of that section. Spct peas are in 
small compass and the market is firm, but there is not much 
buying interest in futures and the demand for spot goods is of a 
moderate jobbing character. 

Corn.—The growth in all southern producing districts is 
seriously retarded by the prolonged hot. weather. A broker 
recently back from a trip through Maryland and Delaware says 
that early plantings scarcely show above the ground, and that 
some growers are plowing their fields with a view to obtaining 
better results by replanting. The spot market for all varieties 
is firm, but the demand seems rather light. There is little inter- 
est manifest in futures, while on the other hand packers show 
no anxiety to obtain further orders for delivery out of new crop. 

String Beans.—A firm market prevails for both spot and 
future goods, though there is no great activity in either at 
present, 

Spinach.—Spring packed Maryland stock is in good de- 
mand for prompt shipment. It is selling at 75c. for No. 2, 
goc. for No. 3, and $3.00 for No. 10, all f.0.b. Baltimore. 

Asparagus.—Spot trading is quiet, with prices largely 
nominal. No additional business is reported in futures. 

Peaches.—Spot stocks are in small compass, and the mar- 
ket for Californias is firm with an upward tendency. Southern 
stock is scarce and prices remain steady. 

Apricots.—Few are available on the spot, and the tendency 
of prices is upward, even on the light demand. Nothing is 
heard regarding futures. ; 

Cherries.— While not as active as peaches, the market is 
strong and prices tend upward on all leading varieties. 


Ams Double Seamers 


This cut shows one of Ams No. 2 
Double Seamers with automatic feed and 
adjustable feed table for all products. 

We are the largest builders of 
Double Seamers in the world. 

We have 100 varieties. What do 
you need. 

We are in business to answer 
questions. Send yours along. . 


MAX AMS MACHINE CO, 


Mt. Vernon, New York City 


European Office, Corso Dante 40, TURIN, ITALY 
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Bliss No. [5K Automatic Floater 
Fast, Efficient, Economical 


This floater offers many advantages for the economical soldering 
of your tops and bottoms. It handles cans from 2 to 6 inches in 
diameter by 1% to 7 inches in length at the rate of 60 to 140 per min- 
ute. It is quickly changed over from one size can to another, no 
adjustments being required other than changing chutes and con- 
veyors. Fitted with a friction clutch it can be direct driven from a 
line shaft. Gas fuel is used and one set of burners takes care of the 
solder pan which solders both tops and bottoms. The machine may 
be arranged to use kerosene oil as fuel. Approximate weight of> - 
machine, as shown, 4,000 Ibs. 


This machine may, on special order, be arranged for larger 
work, also with shorter solder bath, when required. 


Automatic Machinery for 
OPEN TOP AND PACKERS’ CANS 


PATENTED 


“BLISS” No. 15K AUTOMATIC ROUND CAN FLOATER " 
with 9-foot Solder Bath, Aciding and Cooling Attachments, On request, Can Machinery Catalog I 41 


and Arranged with Burners for Gas Fuel. 


E. W. BLISS COMPANY ; 
25 ADAMS STREET, | BROOKLYN, N. Y., U. S. A. | 
Representatives for Chicago and vicinity: STILES-MORSE CO., 562 Washington Boulevard, Chicago, III. 


The new mills of the Aliquippa Department 
are turning out the highest grade of 
COKE PLATE FOR CANNING REQUIREMENTS 


THREE LEADING BRANDS 
J & L COKE J & L ALIQUIPPA COKE J & L KING COKE 


Send for tin plate ratio book and prices 


Sales Offices 
ATLANTA, Fourth National Bank Bldg. CLEVELAND, Rockefeller Bidg. 
BOSTON, 131 State Street. DETROIT, 810 Penobscot Bldg. 
BUFFALO, White Bldg. NEW YORK, 220 Broadway. 
CHICAGO, Lake and Canal Sts. PHILADELPHIA, Arcade Bldg. 
CINCINNATI, Union Trust Bldg. ST. LOUIS, Chemical Bldg. 


SAN FRANCISCO, Crocker Bldg. 


JONES & LAUGHLIN STEEL COMPANY 


AMERICAN IRON & STEEL WORKS 
PITTSBURGH 
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Pears.—Both California and eastern pack are said to be 
well cleaned up and the market is firm. Increasing inquiries 
are reported and buyers are beginning to look about for futures. 

Apples.—State No. ros are firmly held and sparingly 
offered. But buyers take only what is necessary to carry them 
along from day to day. 

Salmon.—All kinds are firm on the spot with the excep- 
tion of medium red, whichis neglected, and an easy feeling 
prevails, though nothing is obtainable below $1.45 here. Open- 
ing prices on spring packed Columbia River had not been an- 
nounced when this was written. 


Sardines.—According to advices from Eastport, the catch 
continues light, though a few declare that it is about normal for 
the season. Prices are still irregular. One of the largest pack- 
ers has put out quotations of $2.75 on keyless, and $2.90 on key 
quarter-vils, $2.65 on keyless and $2.75 on key quarter mustards, 
and $2.65 to $2.90 as to brand on three-quarter mustards 
with key. Hupson. 


Rochester in 1912. 


Just as we are going to press we learn that Rochester has 
about been settled on as the Convention City for the meeting of 
the canners in 1912. Judge Lynn who at Milwaukee pulled so 
hard for Rochester, seems to have been successful in his efforts, 
and the canners are assured that they will be given a royal wel- 
come at the time of their coming, in next February. And 
Rochester can do it for it has not earned its title of the 
‘‘Hustlers’’ without cause. It is a beautiful City; has fine ho- 
tels and plenty of them; one of the finest exhibition halls in the 
whole country, and a push and hustle about the life of the City 
that is invigorating. 

So on to Rochester for 1912! 


CHICAGO MARKET. 


Special Correspondence to ‘‘The Trade’’ 


CHICAGO, May 24th, 

Fine Weather.—The sun shines bright, though the tem- 
perature is cooler than last week. Good sprouting weather and 
we have had plenty of rain. 

Trade Conditions.—There is a better and livelier feeling 
and the general business revival is having its effect on this mar- 
ket. Everybody seems to be pleased with the Standard Oil de- 
cision and it has lifted an incubus from the commercial situation. 

Canned Tomatoes.—There-is but little demand. Prices 
have advanced East to 8oc. net cash Baltimore and 8o0c. regular 
or less 134 cash in Harford County. Indiana No. 3 are held at 
85c. factory. The movement has not been either helped or re- 


‘tarded by the advance and jobbers are apparently incredulous as 


to the ability of packers to hold the higher price. 

Canned Salmon.—New York reports no sockeye and but 
little Red Alaska No. 1 tall 1.72% to $1.75. 

The situation and price is the same in St. Louis, Cincinnati, 
Louisville, Indianapolis, Cleveland, St. Paul, Kansas City, Tole- 
do and Chicago as we observe from private communications. 
There appears to be plenty of Cohoe or Medium Red Salmon and 
some pinks and chums offering. There will be a scramble for 
salmon before 30 days roll around. 

Dried Fruit.—Closely akin to canned foods is dried fruit 
and never before in years has the supply been so closely cleaned 
up. Kansas City has about the only straight-carload of Califor- 
nia prunes to be had anywhere, west, and that will be gone before 
this statement is printed. 


LABELER 


330 Monadnock Block, Chicago, III. 


It certainly pays to use this up to date labor saver. 

The Knapp Boxer is the only Machine made for boxing round cans. It is a very important adjunct 
to the Knapp Labeler, and is used in hundreds of factories. The Knapp Labelers and Boxers are pract- 
ical machines, simple in construction, and thoroughly dependable. 

We have made some important improvements in the Labeling Machine which are incorporated in 
our 1911 model, and it will pay old users of the Knapp as well as prospective ones to carefully exam- 
ine it. We are now booking orders for the season of 1911, and are prepared to make exchange deals, 
also to rebuild old type Knapp Machines when in good condition. 

It pays to have the best possible outfit for labeling and boxing cans, and a look at the Knapp method 
will soon convince you that it is the only way. Write us now. 


THE FRED. H. ANAPP CO., 


WESTMINSTER, MD. 
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Every wholesale grocery house in Chicago by combining 
their stocks could not assemble a carload of fairly assorted Cali- Ed Ww. Ren nebu rg & Sons Co. 


aa Some have none at all but the large sizes 20/30 MACHINE and BOILER WORKS. 
Apricots and peaches are quite scarce and the market has 1917-1919 Aliceanna St. Baltimore, Md. 


been advancing right along for two months. 

This situation is so opposite to that of canned foods that it 
is remarkable. Prunes have advanced from 3%c basis per pound 
to 12c basis per pound f.o.b. Pacific Coast. 

I’m afraid to state what percentage of advance that is as I 
am not in the habit of figuring such percentages. My steno- 
grapher says it is 243 per cent. and we will let it goat that but 
it looks like more to me. 

Dried apricots and peaches and raisins have all boomed 
right at the close of the season and yet we find canned food 
packers running along in the old rut afraid to put a 2%c ad- 
vance on goods which they know are short, like tomatoes. 

California Advances Prices.—Telegrams here to-day 

from the Pacific Coast from one of the big packing establish- 
ments advance their list price on 1911 pack of fruits about 2o0c. 
per dozen on peaches, 30 to 35c. a dozen on apricots and on other 
goods not so heavily. 
American Sardines.—The situation seems to be unchanged. 
Our local jobbers are still unloading last years pack in a small 
way and a sale of 4% oil keyless 1910 goods was made here this 
week at $2.75 Chicago. Stocks are now quite small and there 
is no pressure to sell. 

Pineapple Clean Up.—This market is entirely cleaned up 
on sliced pineapple, Baltimore, Bahama, Porto Rico and Hawaii. 
There are not 1,000 cases of all kinds and brands in this market. 

The Outlook.—The market has begun to get a little frisky 
and to kick up its heels. 


It has been haltered and tied up to a post in the stable all IMPROVED STEEL PROCESS KETTLE 


winter and spring, and now since it has heard about renewed 


activity in the stock market East and has been given the free- Equipped with all the latest improvements. Strongly and 
dom of the pasture, it is beginning to caper around somewhat accurately made. Has been used for years 
as if it had waked up. WRANGLER. with perfect satisfaction. 


THE HUGHLETT CAN MACHINE 


Why Have Rusty Goods? 


When with the above Machine you can Lacquer your cans on the outside and Prevent any 
Possible Danger of Rust. 

The Small Cost of outside lacquering, less than One Cent per Case, should commend this 
process to every Canneryman. 

It will save him Many Times that amount through direct losses from Rust and the consequent 
reclamations. Besides it GREATLY STIMULATES SALES IN GIVING THE CAN A MORE 
PRESENTABLE APPEARANCE. 

This Machine Lacquers the Can All Over. 

Puts On a Perfectly Even Coat of Lacquer. 

Saves One Half Lacquer Material and Labor. 

Has a Capacity of 2000 or More Cases Per Day. 

Write us for particulars and get a sample lacquered can. It is Worth While. 


SEELY BROS. Blaine, Wash. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


f 
+ 


12 THE TRADE. 


A Ruling on the Salts of Tin Question. 


The Special Committee appointed at the regular meeting of 
the Canned Goods Exchange, on February 16th last, to investi- 
gate the Salts of Tin proposition reported verbally through its 
Chairman, Mr. W. A. Wagner, and also submitted a written re- 
port from Dr. Chas. Glaser, Chemist to the Canned Goods Ex- 
change. The report was accepted, a motion was made to send a 
copy of Dr. Glaser’s report to the membership interested, which 
was done. 

We want to congratulate the Exchange upon its action in 
this matter; for the way to get rid of a trouble is to go right to 
the roots of it: this is what the Exchange has sought to do. 

We give herewith the report of Dr. Glaser: 

BALTIMORE, May 23, IQII. 
Mr. W. A. WAGNER, Chairman, 
Committee of Canned Goods Exchange City. 

Dear Sir:—I have now received a full reply from the Board 
of Food & Drug Inspection concerning the presence of large 
amounts of tinsalts in certain canned foods, and I am now in a 
position to report and advise you. To begin with, I think the 
amount of tin permitted to be present is liberal, so liberal in 
fact as to throw doubt upon the admissibility of only a few pro- 
ducts in tin cans. Those which come dangerously near the 
limit or exceed it are, according to tests made by the Massachu- 
setts State Board of Health: Blueberries, squash, pumpkin and 
rhubarb. Somewhat high are raspberries, asparagus and lob- 
ster. All the rest, strawberries, tomatoes, string beans, peas, 
corn, lima beans, succotash, mutton broth, tomato soup and sal- 
mon are so low in the highest amounts found, that they can 
safely be ruled out as not concerned. 

Oysters have not been tested, but I would expect no inter- 
ference, as sulphide of tin, if formed, stays on the metal as pea- 
cock discoloration, and does not rub off. 


All goods which are packed with vinegar, mustard and oil 
should of course be packed in glass or tin protected by an acid 
proof lacquer. 

The Board of F. & D. Insp., will countenance the addition 
of small quantities of grain-alcohol to fruits (peaches, apples, 
pears, etc.) before processing, so as to reduce any dangerous 
amounts of acid present by the formation of etherial salts (R. M. 
Glacken’s Process Patent applied for) and at the same time 
largely increasing tke fine flavor and arcma. This must be 
stated on the labels. They object to the addition of chemicals 
like soda, chalk or magnesia, on the ground that, while the tin 
might be protected, the natural flavor of the fruits would be 
destroyed. This may be an exaggeration, but they decline to 
change their standpoint. 

The board also informed, me, that some cans are now onthe 
market provided with an improved varnish, which will stand 
handling and processing, without developing defects. I would 
therefore advise that, whenever goods are to be packed, which 
are at or near the danger line, that such improved varnished cans 
be used. 

On fruits large and small, I would advise you to consider 
the Glacken Process. For your large packs: Corn, Beans, 
Tomatoes, Peas, etc., no precautions are necessary. With good 
cans you will never have trouble. 

Respectfully, 
C. GLASER. 
Chemist to the Canned Goods Exchange. 


To Save Money See the 


“Wanted & For Sale” Ads 


The 20th Century Gas Machine is THOROUGHLY AUTO- 
MATIC, DOES NOT REQUIRE ADJUSTMENT, delivers the 
same uniform quality of gas under the same pressure at all 
times, regardless of the extent to which the gas consumption 
may vary. A machine that will utilize the heaviest, and, con- 
sequently, cheapest Naptha, which is capable of volatilization 
in a vaporizing Gas Machine. The gasoline is not elevated 
and fed to the Convertor by gravity, consequently, our Con. 
vertor never floods. It is impossible for Naptha or Gasoline 
to enter the Convertor of the 20th Century Gas Machine 
unless air goes with it, and in exact ratio with it, conse- 
quently, the gas is bound to be of one quality. We carry the 
gas very thin, make a small but intensely hot fire. It is 
applied direct to the capping steels, and comes in contact 
with no other surfaces. 

There is no tinkering with 
this Machine, when once installed 
and adjusted to produce the de- 
sired quality of gas, no further 
adjustment is necessary. 

There is not a single dissatis- 


fied user of the 20th Century. 
Why not let us ship you a machine 
on approval, you being privileged 
to return it to us at the termina- 
tion of a trial period, if not satis- 
fied with its performances ? 


20th CENTURY GAS MACHINE 


BALTIMORE, MD. 
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The HAWKINS UNIVERSAL EXGAUSTER 
TAKES ALL SIZES OF CANS ANY CAPACITY . DESIRED 


The COLBERT ROTARY TOMATO FILLER 


MEASURES AMOUNT FOR EACH CAN FILLS WITHOUT WASTE 
PACKS WHOLE TOMATOES WITHOUT CRUSHING 
CAPACITY, UP TO 70 CANS PER MINUTE 


The HAWKINS CAPPER 


UNEQUALLED FOR DURABILITY and QUALITY OF WORK 
CAPACITY UP TO 95 CANS PER MINUTE 


SPRAGUE GANNING MACHINERY C0, = 
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tandard 


Formerly made by 
The Marlou Chemical Works, Jersey City 


REG. U. S. PAT. OFFICE 


EUREKA SOLDERING FLUX and STANDARD SOLDERING FLUX 
ARE THE BEST 


SCIENCE and MONEY 


CAN PRODUCE. 
—— MANUFACTURED ONLY BY— 


THE GRASSELLI CHEMICAL COMPANY 


Main Office: THE ARCADE, CLEVELAND, OHIO 
STOCKS CARRIED AT THE FOLLOWING BRANCHES AND AGENCIES : 


NEW YORK, 60 Wall Street CHICAGO, 2235 Union Court S. 0. RANDALL’S SON, 


CINCINNATI, OHH, Pearl and Eggleston Streets ST. LOUIS, MO., 112 Ferry Street Marine Bank Building, BALTIMORE, MD. 
BIRMINGHAM, ALA., 825 Woodward Building NEW ORLEANS, LA., Godchaux Building 

DETROIT, MICH., Atwater and Randolph Streets MILWAUKEE, WIS., Canal and I6th Streets C. W. PIKE COMPANY, 

BOSTON, MASS., 655 Summer Street ST. PAUL, MINN., 172 and 174 E. 5th Street 808 Postal Telegraph Bldg, SAN FRANCISCO, CAL. 


PUT YOUR WITH PROFIT 


One means of profit is machine 
grading of your String Beans. 


The greatest means of profit 
paaft r in machine grading of String 
Beans is the installation of the 


Ne INVINCIBLE STRING 


| BEAN GRADER 
LMM 1} iH 


Others handle the Beans. 


The INVINCIBLE grades 
them. Dont work through 
this pack without it. 


IN VVINCIBLE. ‘GRAIN CLEANER CO. 
SILVER CREEK .- Y. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE 


| 14 
‘ 
| 


THE TRADE. 


15 


The Query 


“How to Increase the Consumption 
of Canned Foods” was Answered 


by the Word 
“QUALITY” 


The Prime Factor in Producing That 
“QUALITY” 


Has Been the “SANITARY CAN” Which 


Type of Container is Manufactured by 
Us and Imitated by Others 


SANITARY CAN CO. 


Factories: 


General Office: Fairport, N. Y., Indianapolis, Ind. 


447 W. FOURTEENTH STREET Bridgeton, N. J. 


NEW YORK CITY .- Sanitary Can Company, Ltd. 
Niagara Falls, Ontario. 


CANS MANUFACTURED UNDER MAX AMS PATENTS 
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California ‘Market. 


The Situation in the Pacific Coast States, as reviewed by 
our Special Correspondent for the past week. 


SAN Francisco, CAL., May 20, IgII. 

Packing Delayed.—Weather conditions in California 
during the past ten days have not been satisfactory for most 
growing crops, and as the ripening season for early California 
fruits draws near it is becoming more and more evident that 
packing operations will be commenced at a late date this year. 
Cool weather is prevailing throughout the State, and fruit is 
making a very slow growth. A few cherries are to be had in 
the local markets, but in limited quantities only, and it will be 
about a month before canning will be commenced. The straw- 
berry crop is also very late in ripening and no goods have been 
packed, as yet, this season, althongh in past years berries have 
been plentiful at this time. Logan berries are commencing to 
ripen, buc it will be the middle of June before packing plants 
are in full operation on this article. There is no change in the 
peach and apricot situation, and now that the fruit has set the 
frost damage can be fairly accurately estimated. From personal 
observations and from the reports of canners operating in vari- 
ous sections of the State, I would say that the apricot crop will 
be not more than one-third of a normal yield, and the peach 
crop not in excess of one-half acrop. In no line, unless apples 
be excepted, will there be a full crop of deciduous fruits har- 
vested in California this year. 

The Situation.—Mr. C. H. Bentley, of the California 
Fruit Canners’ Association, gives a resume of present condi- 
tions in the packing industry as follows: ‘‘The packing of 
asparagus is proceeding slowly, and the output to date is much 


lighter than it was last year to a corresponding period. The 
naming of low prices has brought about the effect desired, that 
of discouraging the putting up of a large pack this season, and 
of bringing about an increased demand to care for the large 
carryover and the pack that will be put upthis year. The pack- 
ing of peas is now under way but the pack will be lighter this 
season than it was last year, due to a decreased acreage. The 
long rainy period made it impossible to prepare for planting the 
acreage desired, but the vines now coming into bearing have a 
splendid crop, and we expect to be able to care for our regular 
trade. We are greatly pleased with the success we are meeting 
with in placing our berry lines, and spot stocks are about ex- 
hausted. Owing to heavy sales we are obliged to withdraw all 
grades of Logan berries, excepting the No. 2 special extras, and 
have also withdrawn quotaticns on all gallon pie and water 
blackberries. The demand for Logan berries is rapidly increas- 
ing, and we cannot pack enough of this variety to meet the de- 
mands of trade. This berry has become immensely popular in 
spite of the apathy of jobbers and wholesalers, who in the begin- 
ning refused to believe that it would be a success on account of 
its large seeds. However, it is now in great demand, and we 
will put up as large a pack as possible this season. Hawaiian 
pineapple is in great demand, and we have withdrawn all quota- 
tions except on crushed and grated. Our entire estimated pack 
of sliced goods has been disposed of.’’ 

Fruits Scarce.—Spot stocks of California canned fruits 
are now cleaned up, as has not been the case before in several 
years, and apricots, peaches, pears and plums are now prac- 
tically out of packers’ hands. A few lots of standard peaches 
were cleaned up recently at $1.30 and extra standards at $1.40, 
and more of these goods could be disposed of if they could be 
had. Del Monte pears have been advanced ‘in price and are 
now quoted at $2.00 per dozen, with stocks limited. Very few 
packers are trying to secure business in future canned fruits at 


Record of the RYDER CAN MARKER 


Western Agents: SPRAGUE CANNING MACHINERY CO. 
222 N. WABASH AVE. CHICAGO, ILL. 


Season of 1908, we placed Markers in 9 factories. 

Season of 1909, we placed Markers in 78 factories, 
with 27 REPEAT orders. 

Season of 1910, 103 factories were equipped with 
our Markers, with from | to 6 in each factory, with 
32 REPEAT orders. 

machine, ordered FOURTEEN additional. 

We have them in factories from Vermont to 
Australia. 


LET US MAIL YOU CIRCULAR MATTER 


§. M. RYDER & SON, Niagara Fals, 


S. O. RANDALL’S SON, Marine Bank Bidg., ‘BALTIMORE, MD., AGENT FOR BALTIMORE DISTRICT 


One firm, after using one trial 
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definite figures, but good sized orders are coming in for goods 
subject to approval of opening prices. Buyers are now in the 
field attempting to make contracts for canning stocks with 
growers, but are not able to secure large quantities, as growers 
have inflated ideas in regard to values. As high as $90.00 a ton 
has been offered for choice apricots in the Santa Clara district, 
and there is no doubt but that opening prices on this canned 
fruit will be higher than last year. 

Uniqte Advertising.—On May 27th large advertisements 
will appear in the Saturday Evening Post and other leading 
eastern publications, advertising Hunt Bros. Co.’s California 
canned fruits, and incidentally attracting much attention to the 
Panama-Pacific International Exposition in 1915. One hundred 
round trip tickets to San Francisco in 1915 will be given, as 
well as other prizes to those collecting the greatest number of 
labels of Hunt Bros. canned fruits. 

Canned Crabs.—Local importers state that higher prices 
may be expected soon on Japanese canned crabs, owing to the 
fact that the Japanese government is commencing to enforce 
stricter regulations in regard to the taking and packing of crabs, 
and is insisting on the use of heavier cans. With high prices 
ruling on canned lobster it is believed that the demand for 
canned crab will be very heavy. 

Coast News Notes.—Spat stocks of pineapple sre very 
light here and wholesalers are practically out of standard goods. 


It will still be several months before the new pack is available, 
as none of the fresh fruit has been received here as yet. 

Pink salmon is well cleaned up here, several small sales 
having been made here during the past week, absorbing most of 
the stock available. Some well-known brands brought $1.27%4, 
but most of the sales were made at $1.25. 

The new pack of American sardines is now being received 
by local wholesalers, and prices are higher than last season. 


Quinnat salmon commenced running two weeks earlier this 
season than usual, and the Moclips plant of the Hoquiam Pack- 


ing Co., of Hoquiam, Wash., is in full operation. Canning 
operations along the lower Columbia are not yet very active, but 
some splendid catches are being made in the vicinity of the 
Dalles. 

A. C. Coltman, of the firm of Anderson & Coltman, Lon- 
don, Eng., is on the Coast looking into the probable size of the 
fruit and salmon packs this season. 

During the year 1910 more than 30,000,000 pounds of tin 
plate were shipped to Alaska, as compared with 24,750,000 
pounds during 1909, and to Hawaii 7,330,000 pounds in 1910, 
as compared with 4,250,000 pounds during the previous year. 

Shipments of canned goods, exclusive of salmon, from 
San Francisco by sea during the month of April were 103,896 
cases as compared with 43,061 cases during the corresponding 
month in 1910. BERKELEY. 


Trade-Marks Sought to be Registered in Patent Office. 


The following trade-marks have been favorably acted upon by the 
U. 8. Patent Office, and will be registered at the expiration of 30 days 
unless objection be made. Any person who believes he would be damaged 
by the registration of a mark is entitled by law to oppose it within said 
period. Information how to proceed will be furnished on application to 
Edw. 8. Duvall, Jr., Patent and Trade-Mark Lawyer, Loan and Trust 
Building, Washington, D. C., to whom all inquiries should be addressed. 
Washington, D. C., May, 22, 1911. 
Serial No. 
55,356 Word: Aviation. 
Co., San Francisco, Cal. 
since February 15, 1911. 


Owner, North Pacific Trading & Packing 
Used on canned salmon. Claims use 


To Save Money See the 


“Wanted & For Sale” Ads 


SMANECO 


SLAYSMAN AUTOMATIC DOUBLE CAN WIPER 


ITS A GREAT 
SOLDER SAVER 


NO CAN SHOP IS 
COMPLETE WITHOUT ONE 


WRITE FOR PRICES 


OFFICE AND SALESROOM 


Cor, Preswesr Sts, 


801 E. PRATT STREET. 


SLAYSMAN & CO.,"2"2°S92="5 AUTOMATIC CANMAKING MACHINERY 
BALTIMORE 


.FACTORIES 
. 125-127 E. FALLS AVE. 
11S. FRONT STREET 
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Fruit Sirups and Flavoring Extracts. 
England. 


{From Consul Charles N, Daniels, Sheffield.] 


There does not seem to be much of a demand for soda-foun- 
tain requisits in Sheffield. In this city of 450,000 inhabitants I 
know of only one or two soda fountains in use, and they are very 
small. The soda-water habit does not prevail here to any great 
extent. As to flavoring extracts, they do not appear to be so 
much in evidence as in the United States, and I hardly know 
whether the trade would be better reached through grocers or 
druggists. [The names of two of Sheffield’s leading drug firms, 
one of which is a syndicate having branches in every city and 
large town in the United Kingdom, may be obtained from the 
Bureau of Manufacturers. | 

THE OUTLOOK AT LIVERPOOL. 
{From Consul Horace Lee Washington, Liverpool. ] 

The catalogues and price list that accompanied an inquiry 
from American Manufacturers of household syrups and grape 
juice were shown to several Liverpool firms, and the prospects 
of a trade in these products discussed. Of the five firms to whom 
the syrup literature was shown, four were of the opinion that 
the demand here is an exceedingly limited one; the fifth firm 
believed that there is a good trade in these articles, especially in 
the summer months. The local demand for such articles is 
mainly supplied by a London firm and a Liverpool Manufacturer; 
a small quantity is imported from France. The syrups on this 
market are generally contained in pint and half-pint bottles. sel- 


ling at an average price of 10%d. (21 cents) a pint, and 6d. 
(12 cents) for the half-pint bottles. 


With regard to the demand for grape juice in this locality, 
it may be said to be practically nonexistent. Four of the larg- 
est retailers in Liverpool were interviewed on this subject. It 
appears that this article was sold a few years ago to some extent, 


but failed to become popular, and in the opinion of the trade it 
would require extensive advertising, and even then the prospects 
of creating a demand are most uncertain. However, one of the 
firms interviewed appeared to be more optimistic. A very small 
quantity of grape juice is consumed in soda-water fountains in 
Liverpool, but the climatic conditions here are not favorable to 
a great expansion in the installation of the fountains. However, 
some business might be done through this channel. A reporton 
soda-water fountains from this consulate was published in the 
January 9, 1911, issue of Daily Consular and Trade Reports. 


France. 
[From Consul Louis Goldschmidt, Rantes.] 


Soda-fountain requisits are unknown in Nantes, as Soda 
fountains are not used, but flavoring extracts might possibly be 
sold, although they are not nearly so generally employed as in 
the United States. Most of the pastry consumed here is bought 
at the confectioners’, and the flavoring is simple, vanilla in the 
bean being the most common. It is possible that by visiting the 
market, either persanally or through a competent agent, some 
business might be worked up, but very little can be done by 
correspondence. [The World Trade Directory contains a list of 
the wholesale and retail grocers of Nantes | 


Germany. 
[From Consul George Nicolas Ifft, Nuremberg. ] 


Soda-fountain requisites, either flavors or others, could 
not be sold here at all. Thereis nosoda fountain in Nuremberg, 
and I am not sure that there is one in Germany. I have never 
seen one. 

There is, however, the ordinary call for fruit flavoring ex- 
tracts, and a number of concerns that always like to have a 
superior article pay special attention to imported goods. These 
are known as delicatessen shops, and all carry constantly many 
varieties of imported flavors, extracts, tinned and bottled goods, 


What Some Users Say: 


“We run for weeks and did not lose a can.” 
“No need for poor cans unless you want them.” 


“We have the seamer running fine, have not lost a can in two 


weeks.” 


“We run hundreds of cases and not a can lost.” 
- The can stands still. No slop, no waste. 


filled. 


The operator places the filled can, with the cover in position, 
The can is taken under a 
header, where the cover is pressed into position and fastened there; 
it is then taken into a dial which moves it around into the seaming 
head, where the can stands still during the seaming operation. 
These machines are regularly built for one size can and have a 
capacity of from 25 to 30 cans per minute, according to size. 


Steward Patent Lock and Lap Side Seam Sanitary Cans 


on the conveyor on the left as shown. 


This machine is designed for sealing open top cans after being 


THE CAN 
STANDS; STILL 


A Great Suecess. Why Not Use Them? 


The Improved Lock and Lap Side Seam for Open To 
Seam cans was ORIGINATED, DEVELOPED AND PATENTED 


by us. ° 
We are the sole owners of this patent. 


All persons are warned against infringing this patent by mak- 
ing or using sanitary cans with lock and lap side seam. 


“STEWARD” DOUBLE SEAMER, Ne. 6 


Double 


With Actomatic Feed For Roend Cans 


MANUFACTURED BY 


L.& J. A. STEWARD 
Rutland, Vt. - 
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fruits, etc. [List obtainable from the Bureau of Manufactur- 
ers 

I would suggest direct correspondence with these parties 
and that price lists, catalogues, descriptive booklets, etc., be 
sent them. Correspondence should be in German and printed 
matter, so far as possible, in thesame language. Any American 
concern proposing seriously to go after German trade should be- 
gin its campaign with an issue of German catalogues and price 


lists; otherwise it will take a long time to attract attention and 
gain a hearing. 
Austria-Hungary. 


[#rom Consul J. I. Brittain, Prasgue,] 

American manufacturers of syrups, grape juice, etc., desir- 
ing to extend their trade abroad, would find Bohemia a difficult 
field unless a personal representative could visit theterritory and 
bring with him a full line of samples. Even then it would not 
be an easy matter to establish a large trade here, as Bohemia, 
especially this part of it, is a great fruit-producing district, ex- 
porting fruit to Germany. There are, however, large quantities 
of fruit jams imported from England, and this line might possi- 
bly repay investigation. Unfermented grape juice is but little 
used in this country, the leading beverages being Pilsener beer 
and domestic light wines. The sale of fruit syrups will depend 
largely on the quality and prices delivered in Prague. [The 
names of Prague dealers in canned goods appear in the World 
Trade Directory. ] 

: Italy. 
[from Consul Chapman Coleman, Rome.|} 

There is much better prospect of success in this market for 
extracts than for fountain requisites. Soda fountains, in the 
American sense, do not exist, nor is it likely that there will be 
any considerable demand for their installation in this region. 
There is, however, one establishment in this city which contem- 
plates introducing such a fountain in its new business premises, 
now in process of erection. 


The “WOLD” Patented Header and 
Crimper for Square Cans 


Here we are, after years of ex- 
perimenting and a cost of thousands 
of dollars. The Automatic Header 
and Crimper, as illustrated, auto- 
matically heads, crimps and fluxes 
both ends of square cans of various 
sizes, including meat, asparagus, or 
any other irregular shape at the rate 
of 35,000 cans in 10 hours. This 
machiae is a great improvement 
over the old style of squeezing the 
ends, by which pockets were left all 
around the ends and caused quite a 
waste of solder. We are now using 
a number of crimping rolls and get 
a perfectly closed end, thus obtain- 
ing a great saving in solder. With ]. 
the help of two girls for feeding the 
ends, this machine takes the place 
of about 12 boys and men, using the 
old style of squeezing on the ends. 
The can bodies are carried up on an 
elevator from the Bodymaker into 
the Header, which automatically 
heads, crimps and fluxes, and then 
discharges the can to the Floater. 

These machines are now in 
successful operation in the plants of 
MORRIS & CO. and ARMOUR & CO., 
of this city, ARMOUR & CO., of 
Kansas City, and are giving perfect 
satisfaction. 


PATENTED 


For further intormation, apply to 


TORRIS, WOLD & CO. 


218-230 North Jefferson St. CHICAGO, U.S. A. 
Makers of High Class High Speed Automatic Can Making Machinery, Presses, Dies, Etc. 


OLIVER J. JOHNSON, President. 


WHEELING CANS AND 
SOLDER HEMMED CAPS 


Wheeling Can Company, 


Wheeling, W. Va. 
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A list of leading local dealers, one or more of whom may be 
willing to handle flavoring extracts, is forwarded [and obtaina- 
ble from the Bureau of Manufactures]. In this connection, 
however, it should be stated that there is but little direct impor- 
tation into this district of foreign manufactured goods, local 
dealers obtaining desired supplies from the large importing and 
distributing houses established in the great commercial centers 
of Italy, such as Milan, Genoa and Naples. The principal diffi- 
culty in marketing American flavoring extracts in this district, 
as probably elsewhere also in this country, would, it is thought, 
be the cost embracing transportation charges and customs duties, 
which latter, for syrups, are about $11.58 per 220 pounds. 


ITALIAN BEVERAGES. 
Fruit syrups are used here to a large extent in the prepara- 
tion of sherbets, ice creams, jellies and other sweetmeats by 
hotels, restaurants, cafes, etc. Private households, on the other 


hand, generally obtain their supplies of such articles, ready- 
made, from dealers. 


As regards beverages, the local taste inclines largely to 
cheap wines and beers and to the various kinds of liqueurs, the 
last named being, so far as the domestic manufacture is con- 
cerned, relatively cheap, and costing from 80 to 85 cents per 
quart. As beverages fruit syrups are used almost exclusively 
in this region in places of public entertainment in an admixture 
with the contents of the siphon bottle. For a bottle containing 
approximately a quart of orange, raspberry, grenadine, currant, 
soda champagne, lemon, menthe, almond, pineapple, or straw- 
berry syrup, the price ranges from 60 to 75 cents. Extracts or 
essences, sold in general by the same dealers who handle syrups, 
cost about 20 cents per ounce and pay on importation a duty of 
58 cents per 2.2 pounds. 

Turkey. 
[From Consul General G Bie Ravndal, Constantinople. ] 

Soda fountains are unknown in this city. The natives 
drink freely of plain water from good springs during the warm 


weather. There is hawked in the streets, in large coolers car- 
ried on the back, iced fresh-fruit syrups, such as lemon, orange, 
apricot, cherry, and tamarind leaf, and sold for 5 cents or 10 
cents a glass. There is also a large trade done in aerated waters 
in glass bottles, but. these are generally chemically flavored to 
resemble lemon. Orange, raspberry, or other flavoring is very 
little used. A local co-operative society imports a quantity of 
bottled fruit syrups of French manufacture during the warm 
season, which are bought for domestic use; but in this country 
where fruit is so cheap the native middle classes and even the 
better class prepare their own fruit syrups for iced drinks. 
India. 
[From Consul M, K. Moorhead, Rangoon, Burma.] 

There are no soda fountains in Rangoon. A large amount 
of aerated water is sold throughout Burma. The English popu- 
lation consumes an immense quantity of soda for the national 
drink of whiskey and soda, and also some ginger beer and bot- 
tled lemonade. The natives, however, prefer the highly sweet- 
ened and colored drinks, such as rose water, pineapple, cream 
soda, etc. One of the largest manufacturers claims to have de- 
livered over 3,000,000 bottles in Rangoon during 1910. Small 
booths are maintained by the manufacturers at almost every cor- 
ner of the business and native section of the town for the sale of 
these various non-alcoholic drinks. Flavoring extracts for ice 
cream, cakes and puddings are sold by the dealers in food 
products. 

China. 
[From Consul General Samuel S. Knabenshue, Tientsin.] 

There are no soda fountains in Tientsin, The American 
people seem to be the only ones who appreciate soda water on 
draught, and there are only about 130 American men, women, 
and children in Tientsin. People of other nationalities use bot- 
tled soda as an ingredient in the universal whiskey and soda of 
the English. It has appeared to me that if some person in 


The HANDY CAPPER 


cans. 


per day. 


Baltimore. 


extra. 


Caps round, square or oval 


All sizes and openings. 


Uses solder hemmed caps, stick 
or wire solder. 

Heated with gas and air, gaso- 
line or kerosene. 


Capacity 3 to 5 thousand cans 


P. required. Space 14 
inches by 30 inches by 36 
inches, Weight 100 Ibs. 
Boxed 130 Ibs. 


Boy or girl can run it. 

Adjusted from one size to an- 
other in a few minutes. 

Steels changed quickly. 

Guaranteed. Dependable. 

Send can and caps for each 
size to be capped. 


Price, $60.00, f. o. b. Baltimore. 
Fitted with gas and air 
burner and two steels for 
any size of opening. 


Extra steels $2.50 each, f. 0. b. 


Gasoline and kerosene burners 


Photograph of Continuous Line in Operation 


HANDY GAPPER MFG. CO. 


Md. Savings Bank Bldg. BALTIMORE, MD, 
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MONITOR: WHIR 


Monitor Whirlpool Blancher 


Monitor Whirlpool Washer and Cooler 


=FOR BLANCHING, WASHING COOLING. 
STRING BEANS 


Our largest packers of string beans are using these Monitor machines. The Monitor Whirl- 
pool Blancher is the gentlest acting and most thoroughly efficient Blancher of the present day. 
It operates with very little attention, and can be instantly regulated to suit any variance in the 
period of blanching, as required. The Monitor Whirlpool Washer and Cooler is one of the finest 
machines ever offered the canner. It does splendid work as a washer before blanching, and also 
gives splendid satisfaction for cooling after blanching. 


THEIR EASY, POSITIVE ACTION 


The same principles and general constructive details are found in our Whirlpool Blancher and 
Whirlpool Washer and Cooler. They have a continuous spiral cylinder which gives a positive, 
easy action, handling the most tender stock without injury, and at the same time delivering 
thorough work. 


ENORMOUS CAPACITY 


Our Whirlpool Blancher and Whirlpool Washer and Cooler have 
large capacity, handling an enormous amount of stock and requiring 


very little power. Floor space considered, there is nothing built for ECO NO M ICAL WoO RK 


similar purposes that has the capacity of these machines. 
These Monitor Whirlpool machines cut the cost of blanching and 


washing or cooling. There is no doubt as to this feature. We guarantee 
them to perform more economical work than any machine or device you 
have in use for either washing, blanching or cooling purposes. There 
is nothing to wear out or to cause trouble. They will operate year in 
and year out delivering splendid work and requiring little or no cost for 
maintenance. 
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Tientsin would establish a thorough first-class soda fountain, 
one or two of our hot summers would educate the community 
to an appreciation of the comfort of this beverage; but there is 
no American in Tientsin with a retail establishment. 

Retailers prefer to obtain their stocks through one of the 
large importing houses, and not to take the trouble of direct 
importation in small quantities. ‘Two American importing firms 
here state that there is no market in Tientsin for preparations 
intended to be used with a soda fountain, but both said that for 
extracts such as are used in cooking the outlook is much 
brighter. 

Sopa IN CHINA. 
[From Consul General R. B. Mosher, Hankow.] 

The ‘‘foreign’’ soda (so called from the methods of manu- 
facture) sold in Hankow was formerly made by foreigners, but 
at present there are some 40 Chinese firms engaged in its pro- 
duction in this city. Made of cow’s-milk powder (local name 
for soda ash) and stone’s fat (ground gypsum or plaster of 
Paris) it is white in color, and is put up in oblong pieces that 
sell at about 1o cash (less than half a cent gold) per piece. 
It looks like fine sand before being molded into cakes. It is be- 


lieved that other ingredients are also used, but the manufactur- 
ers are disinclined to state what these materials are. 


Another kind of soda on sale here is ‘‘ice’’ soda, probably 
so designated from its fancied resemblance to snow. The white 
variety of this soda is made by boiling the ashes of oilseed shells, 
and is used for laundry and culinary purposes. The ‘‘red’’ 
variety is derived from the ashes of bamboo leaves, fuel, and 
like materials, is golden yellow in color, and is used in dyeing. 

There is also rock soda, and a kind called salt brick from 
its Shape. The latter comes from the salt fields of Hai Chou, 
has a saline flavor, and is quite palatable. All of the soda sold 
in Hankow, other than the output of the ‘‘foreign’’ soda works 
referred to, is produced in other Provinces, the local merchants 
simply importing it. 


Interesting Letter From California. 


SAN FRANcISCcO, MAy 15, IQII. 
THE TRADE: 

Gentlemen:—No development of more than passing interest 
has affected the California canned fruit market in the last fort- 
night, although there has been a steady sirengthening of prices, 
both of spots and futures. 

As far as spot goods are concerned, California packers are 
practically cleaned up. It must be noted, however, that pack- 
ers are holding some supplies of goods which buyers have con- 
tracted for but have not yet taken delivery of. 

This lack of carryover is a strongly governing factor of fu- 
ture prices, though reported shortages in crops are mainly affect- 
ing the high prices quoted. There has been such a radical raise 
in future prices, as compared with those of the two previous 
seasons, that buyers have been inclined to hold off, but they are 
now commencing to realize that high prices are going to rule, 
and have commenced to purchase supplies for the coming season; 
it is safe to prophesy that a tremendously heavy buying move- 
ment will soon be felt. 

The gtowing crop of Cherries is reported favorably upon, 
and a large supply of this fruit is expected. The Apricot crop 
was injured to quite an extent, by heavy rains and late frosts, 
so that supplies of this fruit will be somewhat short, although 
packers will be able to fill their needs at high prices, some sec- 
tions bearing more heavily than others. 

The peach crop in the San Joaquin Valley has been severe- 
ly injured by frosts, but the crop in Northern and Central Cali- 
fornia is quite fair. Higher prices for the green fruit will rule, 
but canners’ and driers’ needs will be met. ; 

There will probably be as heavy a bearing of Pears this 
year as last, but even so, high prices will have to be paid for the 
green fruit, the market the last few years having made it evi- 


We Welcome You to Our New Home 
116 MARKET SPACE — 


Near Pratt Street 


A. K. ROBINS & CO. 


A COMPLETE LINE OF 


CANNING MACHINERY 


NEW AND REBUILT 
ALWAYS HAND 


Baltimore, Md. 
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EMPLOYMENT EXCHANGE. 


NOTICE TO ADVERTISERS.—Paid subscribers can use this column 
Free for securing either positions or hands. To all others the charge is 
$2.00 per inch, per insertion $5.00 monthly ; cash with order. Where the 
address is care of THE TRADE, stamps should be sent to be used in for- 
warding answers, as the P. O. requires renewed postage on such. 

. Advertisements will be carried for one month. from date received, 
unless notified to the contrary at the end of one month. Advertisers 
should drop us a postal if the ad is wished continued. 


HELP WANTED. 


WantTED—Competent Man, to Sell Canning Machinery and Complete 
Canning Address O. & Co., 103 Park Ave.. 
New York. 


WANTED:—Man who understands machinery in packing house, and 
also can secure first grade engineers license. Steady employment for 
competent man. Address ‘‘BALTIMORE,”’ care The Trade, 


WANTED—First-class Catsup maker. Address, with full particulars 
regarding experience, salary, etc., ‘‘B’’ care THE TRADE. 


WANTED.—Catsup Cook, competent to superintend branch factory; 
references required. Address, “CIPHER,’’ care THR TRADE. 


WANTED—We have a permanent position, with good future prospects, 
for a processor under thirty-five, experienced with tomato products, and 
with executive ability, taste and discrimination necessary to produce ex- 
ceptionally choice goods. Mechanical ability desirable, but not essential. 
Must be energetic and reliable. Give full information in first letter, with 
salary expected. Replies held in strictest confidence. Address, ‘'C. P.A.,’’ 
care THE TRADE. 


SITUATIONS WANTED. 


WAaANTED—By an experienced man, situation as Manager or Superin- 
tendent of Canning Factory. Can pack anything. Address ‘‘J. E. S.” 
care THE TRADE, 


PosITioN WANTED—For season IgII as superintendent. Have had 
14 years’ experience packing goods and making cans. Can furnish first- 
class reference from some of the best packers in the business. 
Address ‘‘EASTERN,”’ care THE TRADE. 


PosITION WANTED—By a practical and up-to-date superintendent, 
having 14 years’ experience in putting up all kinds of pickles with preser- 
vatives, and also all kinds of sauces and catsups without preservatives. 
Can give good references. Address, 1641, care THE TRADE. - 


PosITION WANTED:—By practical and up-to-date Superintendent- 
Precessor, for the season of 1911. Have had 18 years experience in can- 
ning fruits and vegetables of all kinds and Ribbon Cane Syrup. Under- 
stand all machinery; can remodel your old plant or build a new one, to 
best advantage and pack goods at the least possible cost. Address G. G. 
W., 612 E. Grand River St., Clinton, Mo. 


PosITION WANTED.—The firm that I have been with for the last seven 
years as Superintendent and Processor have sold out, and I am open for 
engagement. Well posted on Fruits and Vegetables, Peas, Corn, Toma- 
toes I hold good letters from my present firm; must be a first-class 
place. ‘““HUSTLER,” care THE TRADE. 


WANTED—A Position, by a preserver, canner and first-class catsup 
cook; 25 years experience. Only make best grades, without any preserva- 
tives. Would like to hear from some reliable firm. Have best of refer- 
ences, H. HOFDANK, 

Box 16, Madisonville, Ohio. 


Position WANTED.—As Processor and Manager of a Canning Factory. 
Can pack all kinds of fruits and vegetables; have had 20 years’ experience; 
ean give the best of references. Terms reasonable. Address ‘‘X,’’ Box 94, 
White Plains, Ky. 


PosITION WANTED—Would like to represent in Kansas City, Mo., 
some good pickle and preserve house, having been on retail and wholesale 
grocery trade here for the past twelve (12) years. Address ‘‘K. C.” 
care THE TRADE. 


WANTED.—Situation by practical catsup maker, proficient in all 
grades. Capable of making both pulp and catsup that will pass inspec- 
tion. Also pack full line of fruits and vegetables, with many special 
articles. Address, ‘“ BOX FIVE,” care THE TRADE. 


ALL YOUR FOODS 


With Knowledge and a Grain of f 
Common Sense 


The business of Preserving Fruits and 
Vegetables, if profit is expected, must be con- 
ducted without serious mistakes. Any mis- 
take that results in the loss of one day’s pack 
is usually equal to at least $100 in real money. 

Therefore, it is but good business to be 
sure you are right before going ahead. If 
you are puzzled, give me a chance to set you 


straight. Write me today, or any time you ; 
are in trouble. Telegraph if you are in a > 
hurry. 


FOR FURTHER INFORMATION, ETC. 


ADDRESS, 


W. L. HINCHMAN, Ph. G. 


CHEMIST AND ANALYST 


EXPERT IN PACKING AND PRESERVING 


No. 1 W. Main Street, ° : Haddonfield, N. J. 


——AT THE—— 


BRALTIMORE THEATRES 
WEEK OF MAY 29, 1911 3 


FORD'S. 


“TALES OF HOFFMANN” and 
“LUCIA DI LAMMERMOOR.” 


WAaNTED—By cannery superintendent of twenty years practical ex- 
perience; six years with sanitary cans, Sober, industrious, careful 
manager, Full line fruits and vegetables. Need a job and will appre- 
ciate it. Address A. L. MARTIN, Sulphur Springs, Tex. 


Postt1loN WANTED—By a manager and superintendent processor, 
having had 20 years experience canning and preserving pineapples and all 
kinds of fruits and vegetables. Thoroughly understand the preserving of 
jams, jellies, catsup, chili sauce, mincemeat, mustard, crushed fruits and a 
full line of soda-fountain specialties. Expert in putting up plants for 
canning and preserving pineapples, as well as all kinds of canned goods. 
Thoroughly understand the sanitary can system and machinery. Good 

.manager of help. Executive ability. References. 


Address ‘‘SANITARY CAN,”’ care THE TRADE. 


MARYLAND. 
Matinee Daily. 


KEITH STAR ATTRACTIONS. 


HOLLIDAY STREET. 
Matinee Daily. 
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dent that the supply of Bartletts does not nearly fill the demand. 

The Prune crop has been reported as quite short, so that 
driers are being forced to buy more heavily of other fruits, they 
having been reported as offering 8c. for future Peaches and 13c. 
to 15c. for Apricots. ere 

That not less than 50% of the Grape crop has been killed 
by frosts,is the report received from Fresno. 
cause a decided jump in the prices of raisins and wine. 

Cold weather prevailing throughout California has delayed 
the development of the fruit crops—making them about three 
weeks late. This will cause a rather embarrassing condition for 
canners and driers later in the season, asthe different varieties 
will come in together, making it difficult to handle the fruit. 

The amount of Asparagus canned up to date is surprisingly 
small, as an extremely large pack was prophesied, owing to the 
low price of fresh Asparagus. The season has been held back 
to an extent, by cold weather, but the main curtailment of the 
pack is caused by a much smaller demand than was anticipated 
and warranted by reason of the exceptionally low prices quoted 
by packers. It is quite evident that jobbers and retailers have 
supplies which they are trying to sell on a basis of prices of pre- 
vious years,—if the ultimate customer was given a chance to buy 
canned California Asparagus at a price commensurate with the 
price quoted by the California packer this year, there is abso- 
lutely no doubt that present supplies would be taken care of, and 
a demand arise that would tax the packing capacity of Califor- 
nia canneries to the utmost. 

Hawaiian Pineapple has been selling briskly since the nam- 
ing of opening prices, and withdrawals in some lines have 
already taken place. The black beetle has destroyed quite a 
number of the early Tomato plants, indicating that there may 
be a shortage of Tomatoes this coming season. The spot stocks 
of Tomatoes have been absolutely cleaned up by the Eastern de- 
mand. 

With the inauguration of an independent steamship line 
last year, came a cutting of freight rates, and the indications are 
that a large proportion of the fruit and vegetable pack of Cali- 
fornia will move East by water. These low freight rates should 
serve to increase the sales of canned goods, giving them a wider 
distribution, and making new markets. 

CALIFORNIA CANNERIES Co. 


This will surely 


Opposing Press-Agentry’s New Flank Tactics. 


Though the Ranks of Press Agents Have Been Thinned by 
Eighty Per Cent, the Survivors of the Craft are Danger- 
ously Refined in Their Skill—Making Free Adver- 
tising Out of a Great Public Movement— 

Samples of the New Press-Agentry’s 
Subtility—The National Can- 
ners a Typical New 
Style Campaign. 


By KIRKE 8. PICKETT. 


Yes, it is true, as the American Newspaper Publishers’ Association says, 
that eighty per cent of the press agents of past halcyon days have been 
dislodged. 

But the remaining twenty per cent are the pick of the tribe, and as 
they are experienced graduates of newspaper ranks, they are playing a very 
pretty game from a more subtile vantage ground than ever before. The 
very wide appreciation of advertising among industrial corporations, and 
the lamentable confusion of mind which makes them fancy that it pays to 
“‘work’’ the newspapers rather than use display, provides the grist with 
which the press agents are still fighting for the rapidly shrinking oppor- 
tunities for free publicity. The new order of subtility they are now using 
is calling for the utmost vigilance on the part of the publishers, who are 
determined to root up the evil. 

The new press-agentry laughs at the crude methods of a direct assault— 
“if you don’t print this free reading notice we’ll never advertise with you.”’ 
It takes huge pride in refinements of old subtilties. It circumvents not 
only the small journal, but also the great press organizations. 

Here is an illustration: A hews distributing association in the East 
secured from a certain fire chief an interview which was so crisp and timely, 
in view of one or two bad conflagrations, that it was at once put upon the 
wires and sped away to the newspapers subscribing to that news service. 
The interview took a fall out of building methods that called for the use of 
much wood and urged the use of material which would more successfully 
withstand fire. It took the grimlet eye of a man in New York, whose busi- 
ness it is to detect the advertising kernel in a piece of ‘‘news,’’ to recognize 
this as an advertisement, at fourth remove or more, of the brick or cement 
interests. And it is more than likely that the chief himself was unaware 
that he was the tool for this advertising. 

Some journals, as a measure of protection, follow the rule: ‘If news 
comes in the mail free, look out for it, no matter how’ good it seems. It is 
suspicious.’’ But even this protection, which is a guard against many 
clever raids, would not be proof against such a campaign as that waged last 
summer by the railroads to create sentiment in favor of an increase in rates. 


(Continued on Page 27) 


M-H 6 Cylinder Standard Upright Cooker- 
Fillers. Capacity 125 cams per minute. 

M-H Continuous Corn Mixers and Cooker 
Feeders. 

M-H Double Tank Mixers and Cookers. 


QUALITY 
EFFICIENCY 
PRICES 


HIGH CLASS STANDARD CANNING MACHINERY IS 
COMPELLING ATTENTION 


= ORDERS 


McINTYRE-HAIGHT GANNING MACHINERY 00, - - - - 


M-H 4 Cylinder Standard Upright Cooker- 
Fillers. Capacity 75 cans per minute. 


M-H Double Horizontal Corn Mixers. 


M-H Corn Silker—the new, simple, high 
capacity Corn Silker. 


Gibson City, Ill 


j SOMETHING ENTIRELY NEW IN THE LACQUER LINE 


or benzine; can be applied by hand or machine. 


JOHN G. MAIER’S SONS, 


MAIER’S ELASTIC QUICK DRYING LACQUER 


Remains elastic; dries quickly; will not break or chip; flows free under the brush. Will mix with turpentine 
Manufactured in different colors. 


For VERY RUSTY CANS, use our SILVER LACQUER; Nothing Better. Manufactured and sold only by 


Write for samples. 


: BALTIMORE, MD. 
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The Blakeslee Simplicity 


CAN-RIGHTING MACHINE 


IS RIGHT IN EVERY RESPECT 


It will save its cost in one 
season in the average can- 
ning factory. For prices, 
terms, etc., address 


A. K. ROBINS & CO., 


.« AGENTS FOR BALTIMORE DISTRICT 


or the manufacturers 


BURDEN & BLAKESLEE 


Cazenovia, - = = N.Y. 


STICKNEY 
SYRUPING MACHINE - 
$125.00 


Instantly adjustable while running. 
Will handle one, two or three pound 
cans, and do perfect work. . . . 


CONDENSED MILK 
FILLER 
Standard machine of its class, in use 
by all the largest concerns. . . . . 
SPECIAL FILLING MACHINES for 
any purpose or capacity. EVAPOR- 
ATED CREAM, BAKED BEANS, 
FATS, OILS, MUSTARDS, etc., in 
round or square cans or glass jars. 


HENRY STICKNEY 


PORTLAND, MAINE, U.S. A. 


SPECIAL AGENT 


SPRAGUE CANNING MACHINERY COMPANY, 
FOR 
NEW ENGLAND STATES. 


LABELING 


by Machine or Hand, requires the BEST AD- 
HESIVES that can possibly be secured. These 
are “TACKS” BRAND. 


TACKS’ LABELING GUM, No. 127 


is a heavy gum which is DILUTED WITH 
NEARLY AN EQUAL PART OF WATER 
and used on the pick-up end of KNAPP and 
HAMMOND Labeling Machines. It is unsur- 
passed for perfect results, economy and increased 
output. 


TACKS’ LABELING GUM, No. 130 


is a cement for use ABSOLUTELY WITH- 
OUT HEAT on BURT Labeling Machines. 
Its use does away with heat:ng apparatus, worry, 
danger from fire and loss of time. 


-TACKSTICK—CONDENSED PASTE 


is for hand labeling, where the labels lap, for 
paste-belt or pot of machines and for general 


' paste purposes. It is used by hundreds of can- | 


ners and packers; and never fails to solve the 
paste problem. 


TACKS’ TIN PASTE, No. 15 


is a liquid Tin Paste for attaching labels direct 
to tin. Non-acid, colorless, will keep sweet in- 
definitely; and will hold SHORT LABELS 
FOREVER. 


Write us TO-DAY about your needs 
Made only by 
TACKS MANUFACTURING CO. 
217-223 WEST STREET 


UTICA = ™ = N. We 
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Allied [ndustries 


THE TRADE COMPANY, 


BALTIMORE, MD. * 
A. I. JupcE, - Manager and Editor. 
304-5 Maryland Savings Bank Building, Baltimore, Md. 


THE TRADE is the only paper published exclusively in the interest 
of the Canned Goods Packers of the United States and Canada. 
| Established in 1878. 


TERMS OF SUBSCRIPTION. 
Payable in advance, on receipt of bill. 


Six months, - - - - - - $1.00 
Canada, - - - $3.00 


ADVERTISING RaTES.—According to space and location. 
Make all Drafts or Money Orders payable to Tog TRADE Co. 
Address all communications to THE TRADE Co., Baltimore, Md. 


Notices of Hands Wanted or Situations Wanted will be inserted 
free for paid annual subscribers; other parties will be charged $2 00 
: per incu per insertion, $5.00 per month. 


! Packers are invited and requested to use the columns of THE TRADE 
: for inquiries and discussions among themselves on all matters pertaining to 
their business. ; 


Business communications from all sections are desired, but anonymous 
letters wil ve ignored. A. I, JUDGE, Managing Editor. 


Entered at the Posioffice, Baltimore, Md., as second-class mail matter. 


BALTIMORE, FRIDAY, MAY 26, 1911. 


EDITORIAL JOTTINGS. 


Old P. T. Barnum’s expression that he did not care what 
they said of him so that they said something, might be well cited 
now as regards the Publicity Bureau and canned goods. 

Of all tricks of trades there is none more distasteful—to the 
newspaper publisher—than the effort to secure good advertising 
under the guise of an important news item to the industry, and 
of course free of charge. 


Some of these attempts are made by the most clumsy Bun- 
glers, who try to excuse their offerings usually in the most fool- 
ish kind of a way—by assuring the editors that what they offer 
is done in a whole-hearted desire to benefit the industry; that if 

a the editor will inform his readers with the matter contained in 

ay the article sent therewith he will be doing the entire industry an 

immense favor, etc., etc. Very often these attempts are success- 

7 full, but usually the editor feels so complimented on being told 

ee that he cannot see through a ladder, that the free advertising 
goes where it belongs—into the waste basket. 


Recently Printer’s Ink took up this question of graft, but 
_ remarked that it has now been so well tagged and labeled that 
it is being rapidly abandoned except by the most expert at the 


game. Elsewhere in this issue we publish the remarks from 
Printer's ink, and it is only of interest to us here, because the 
editor picks out the National Canners’ Association and its Pub- 
licity Bureau as one of the best among these experts now play- 
ing the game. Read that article. 

We have hinted our disgust at such methods, but as regards 
the canned goods industry and its products it must be taken as 
the exception to prove the rule. There is no graft in the Pub- 
licity Bureau getting every inch of free space it can, for in doing 
so it will be but receiving that which has been taken away in 
years past by these very papers. We mean that it will take 
years of hard work on the part of these papers to repair the 
damages they have done by publishing muck-raking and sensa- 
tional stories regarding canned foods. And if the Publicity 
Bureau can induce these papers to publish stories in favor of 
canned foods, free of charge as reading matter, it will be reclaim- 
ing for the canners only a small part of what has in years past 
been stolen from them. 


And the Publicity Bureau has gotten a great deal of such 
free advertising in the past year or two, and it stands as a cred- 
it to the men in charge of this Publicity fund. It should be a 
testimony to every canner that his contribution to this great 
cause will be well and wisely spent; and an indisputable evidence 
of the value of such a fund when hostile papers can be induced 
to change their attitudes and from defamers of canned foods, be 
made warm champions of them, It is no inconsiderable victory 
to win over the press of this country and yet that is just what 
this Publicity Bureau has done with the small amount at its dis- 
posal during the past two years. We congratulate the mana- 
gers upon this splendid showing, and urge them to go on with 
this ‘‘free advertising’’, for it is due them, and they are but 
claiming their own, when they doso. Let the good work go 
on, and you help it, too. 


Still another phase under which Barnum’s remark might 
be considered, comes to us from one of our very good friends, 
now in Canada. It isa clipping from a Canadian newspaper, 
evidently discussing the reciprocity questions, and runs: 

‘In the United States the farmer is being pushed aside by 
the big corporation with money. An example is given in Oneida 
County, N. Y. There, a canning company, tired of buying 
from the farmers, has established a 2,000 acre vegetable farm. 
The farm is under a general superintendent and six divisional 
superintendents, and the work is done by 700 laborers. The 
company explains that it expects to be independent of the 
farmers and to get its vegetables for less money than it would 
have to pay to the farmers of the surrounding district. It is 
against this sort of thing that our farmers are to compete under 
reciprocity. The United States trusts are getting into agricul- 
ture, and they propose to squeeze the Canadian farmer as well 
as the farmer of their own country.”’ 


In behalf of the canners who have a plenty of trouble in 
ge‘ting growers’ contracts signed for the crops they wish to 
pack, we would like to ask this paper if the growers in Canada 
‘fall over themselves’’ in offering to grow crops for the canner- 
ies at prices within reach of the canners? We warn him before 
answering that if he does so in the affirmative he is liable to see 
a migration of canners from this country to Canada. For we 


’ have heard of some canners, at least, who did not find it the 


easiest thing to secure enough acreage even at high prices for 
the crops; and if the truth be told it was this very condition that 
brought about the 2,000 acre farm, and what is more this editor 
may expect to see in the next few years nearly, if not all, the 
canners owning their own farms, growing their own crops, and 
so being able to get what they want, when they want and as it 
should be, free from the annoyance of numerous growers and 
high prices. ‘ 
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Every year finds more and more canners controlling their 
own acreage on farms they own or lease, and we expect to see 
this the rule with all the better canners of the business in a very 
few years. With the rapidly advancing prices of farm products 
generally, and the growing affluence of the farmer class, it is 
becoming more difficult every year for the canner to secure 
enough acreage to supply his wants, at least at such prices as he 
can afford to pay. There can be only one result from this, and 
that means that the canner must own or control the land on 
which his crops are grown, and that is what many now do, and 
more are doing every year. : 


But as for a trust—it is to laugh. 


(Continued from page 24) 


It is related that the presidents of six railroads put their heads together 
and debated whether there should be a paid advertising or a press-agent 
campaign. The latter method won. Logan G. MacPherson was engaged at 
a salary said to be as high as $25,000 a year. MacPherson isa type of the 
new press-agentry. He is an organizer, not merely a writer of ingenious 
‘news copy.’’ He can fill the very air with the humidity of corporation 
advertising, and have it precipitated upon the newspapers through unsus- 
pecting reporters. 

While there was a headquarters in this campaign, the news did not pro- 
ceed from this quarter by mail. Oh, no! That would have been too 
obvious. All at once news that went to prove the need of an increase in 
rates leaked from traffic managers, from trainmen’s associations, from a 
‘Bureau of Railway Economics,’’ from laboring men’s organizations, ~vhich 
had an interest in a possible increase in wages of railroad workingmen—in 
fact, from all those plausible sources which looked legitimate beyond the 
shadow of a doubt. While this campaign, resultful as it was in securing 
thousands upon thousands of columns of free publicity, failed, it did so 
more because of the fact that the $200,000,000 increase in railroad earnings 
in the previous fiscal year was almost impossible to explain away. 

But even in a case like this the advocates of legitimate advertising 
could point to how successful the Long Island Railroad was six or eight 
years ago when wishing to bring about an increase in rates it entered upon 
a real campaign and won its point. 


Not only the newspapers used the railroad matter prepared last summer. 
Some capably edited magazines printed ably prepared articles that sup- 
ported the increase. Among these, according to the A. N. P. A., were some 
of the best standard magazines. One article was entitled ‘“‘The Railroad 
out of Politics.’’ It is known that one of these articles was sent in a re- 
printed form to newspapers. 

The cement interests, as related in last week’s Printers’ Ink, have recog- 
nized the opportunity the new press-agentry gives them, and, as is reported, 
have united to establish a central office in Philadelphia. Supposedly their 
feeling was that if skill could find a free way into the newspaper columns, 
why not hire that skill? It was far cheaper than a paid campaign. Several 
hundred newspaper and other periodical publishers are waiting for a sign 
that the new press headquarters are getting busy, but ten to one only those 
editors most skilled in scenting the advertising taint in a news story will 
know when the free cement advertising will begin. For all they know it 
has already begun, as seems probable from the conflagration interview men- 
tioned above. Certainly the American Newspaper Publishers’ Association 
is awake to the danger. It has already bulletined to the newspapers the 


rumored plan and its manager is keeping his ear to the ground for 
developments. 


The ‘‘news’’ article that seeks to promote one industry in a certain class 
as against another in the same class is comparatively easy of detection. 
The new press-agentry is after larger game. It seeks to promote one great 
group of enterprises as against another different great group—for instance 
cement as against brick or wood, or a steamship route as against an all-rail 
route. It hangs to the skirt of a topic of great public concern; it turns to 
advantage the people’s vital interest in pure food, in transportation, or in 
better clothing. 

Instances are the campaign of the Commission for the Economic Expan- 
sion of Brazil and the campaign of the Royal Worcester Corset Company, of 
Worcester, Mass. The former, in charge of Atherton Brownell, of New 
York, endeavored under the cover of its important sounding title to increase 
the consumption of Brazilian products in the United States. The second 
veiled itself under the name of the Dress Makers’ Association, a suspicion- 
allaying name, and held “Fashion and Fabric’’ expositions in Chicago- 
New York and Boston. At these expositions fetching models of various 
gowns were shown and lectures were delivered, actuated apparently by an 
“art-for-art’s-sake’’ motive. Subtly the suggestion was made that a figure 
to be graced by such exquisite gowns could be acquired by any woman 
who should use the Royal Worcester Corset. 


(Continued on page 30) 


MODERN 


EQUIPMENT 


Ensures your getting ‘‘all there’s in it’’ by keeping the cost of packing down. 


It makes your goods attractive because the cans are properly finished. 


It enables you to make prompt shipments by speedily labeling, wrapping and 


lacquering the cans. 


It must pay well to use the 


BURT LABELING, WRAPPING AND 
LACQUERING MACHINES.... 


or most of the big packers and scores of small ones would not 


be doing so. 


How can you better prepare for the next pack than to get a BURT Time, Money 


and Worry Saver? 


BURT MACHINE COMPANY 
BALTIMORE, MD. 
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Packer's Cans 


“Clean Briaht” 
PLATES 


GENERAL OFFICES, 
PITTSBURGH, PA. 


Pope Tin Plate Co. 


Room 1877, No. 50 CHURCH ST. 
CHICAGO OFFICES: 204 DEARBORN ST. 


NEW YORK OFFICES, 


The [mproved Automatic Can Stamper 


For Marking 

Tin Cans of 
All Styles and 
| Sizes if 


attachment for mark- 
| ing Sanitary Cans. 


Hart, Mich , December 21, 
Perfect Can Stamper Co., Le Roy, N. Y. 

Gentlemen:—We are pleased to state that the eleven Can Stampers have 
worked to our utmost satisfaction, and have done perfect work all during the 
season. It is our opinion they are far superior to any other stamper on the 
market, Yours truly, W. R. ROACH & CO. 


PERFECT CAN STAMPER CO. Le Roy, N. Y. 
WM. H. SMITH, General Agent 


BUSINESS-GETTING PUBLICITY 


for canners and packers is the kind that brings 
them orders, creates a name and a reputation for 
their brands and goods, and keeps the retail gro- 
cer ‘boosting’ all canned foods to his: customers 
and friends. The best way to reach and educate 
the retail grocers is through ; 


The RETAILERS’ JOURNAL 
The Magazine of the Grocery Trade 
Published Monthly at 
36 La Salle Street CHICAGO, ILL. 


SEEDS FOR CANNERS AND PACKERS 


THE NAME THAT STANDS FOR QUALITY 
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HULL MFG. CO. 


125-127 EAST FALLS AVENUE, 
BALTIMORE, MD. 


Manufacturers of 


PATENT GASOLINE BURNERS, | 
FIRE POTS AND HEATERS 


Repairs Promptly Attended to. 


CANNING HOUSE SUNDRIES 


BARGAINS IN USED MACHINES © 


Baker single dump Scalder 

Baker double dump Scalder 

Huntley Bean Grader 

Burt Can Wiper 

Sprague Corn Silk Brusher 

Hawkins Capper complete with wiper 
Invincible Bean Grader, 3 shoe 

Stevens power Tomato Filler 

Burnham single Filler Cooker 

Copper Jacket Kettles, 30 and 60 gallons 


Reeves Variable Speed Transmissions, Nos. 0, 
1 and 2. All variations 


Sturtevant Blowers 
Root Blowers 
Batteries of 5 Clipper Pea Pickling Tables 


All of above are in first class running order, 
having been completely overhauled. 


Prices on Application. 


S. F. SHERMAN, Utica, N. Y. 


Special Eastern Agents for 


The “Sprague” 
Line of Canning Machinery 
‘ *‘Hawkins’’ Continuous Capper, 
*‘Colbert’s Rotary’’ Tomato 
Filler, Model ‘‘M’’ Corn 
Cutters, Corn Cookers 


If it is 

used in a Silkers and all 
Canning 

Factory Machines for 

We sell it Canning Purposes 


Cans, Shooks, 608 Page Catalogue 


Solder, Crates, tor the Asking 
Climax Flux, Wary, 
‘‘Lockwood”’ ask us, we'll get 
Gas Machines,. it for you 
Tools, Ete., Etc. 
Correspondence Solicited 


The N. K. SMYTHE Pineapple Slicer 


.This machine is built to slice the fruit into 
one-half (3g) inch slices, or eight pieces to 
the can. 


It can be made to order to slice the fruit 
any thickness required. 


Prices, f. 0. b. Honolulu are: f slice machine = 


One quarter the cost of machine to accom- 
pany the order. 
---ADDRESS... 


N. K. SMYTHE, BUCKLE LANE, = HONOLULU, Hawaii. 
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(Continued From Page 27) 


These and other free publicity campaigns secure enough free space to 
lure other concerns into the net. It is rumored that Detroit laundry inter- 
ests are meditating a free publicity campaign in the newspapers and a paid 
one in the magazines! That is what should hurt—the newspaper gives 
free what the magazines rightly ask and get money for. 

The new press-agentry should not be confused with the older type that 
still exists and operates more or less in the open. The automobile interests, 
for instance, are heavy users of paid space in both newspapers and maga- 
zines. While automobile concerns send in items to be printed as news that 
are mostly advertising, they do so frankly, depending upon their standing 
as important contributors to the counting-room. Here the situation is uot 
so serious, for the newspapers may use the items as they see fit, knowing 
them to be what they really are, little ‘‘puffs,’’ desired as premiums for 
heavy paid advertising. At the request of several newspapers and trade 
journals, these items are now often sent from the offices of the automobile 
concerns directly, and not through a press agent. 

The campaign for free publicity in the newspapers of the National Can- 
ners’ Association deserves treatment in detail, because it is typical of the 
operations of the more refined press-agentry. The association in the year 
just past ran an extensive paid campaign in the magazines, but refrained 
from spending money in the newspapers because it felt that it could secure 
newspaper advertising free. And it did—reams and reams of it. 

The National Canners’ Convention was held in Atlantic City early in 
1910. It was just the time when people were acquiring a fear of ptomaine 
poisoning, popularly credited to the use of canned provisions. This fear cut 
into the business of the canners seriously—so seriously that the topic was 
the one uppermost at the convention. 


The press bureau faithfully put the proceedings into news for the news- 
papers. Speeches were sent out. And the convention closed. But the free 
publicity work had only just begun. It is interesting at this point to quote 
from a circular sent out from Bel Air, Maryland, the press headquarters, to 
members of the National Association, asking for funds to meet the expenses 
of getting material into the newspapers without cost. 

The folder, extremely well got up, bore upon the front a reproduction 
of the covers of ten big national magazines, in which ‘‘tremendous publicity,’’ 
as the headline put it, was being paid for. On the inside, running across 
two pages in bold type, was the line: ‘‘How we get free publicity for the 
truth of Canned Food Purity—In Union there is Strength.’’ Under this 
was the following: ‘“We do not have to pay to have these items printed by 
any newspaper—for their own news value and interest cause them to be used 
as regular reading matter by the editors.’” Then is described a story about 
the ‘“‘American pantry,’’ schemed by the canners’ press agent, and half a 
page is given up to a reproduction of a collection of reprints of this article 
as they actually appeared in newspapers from coast to coast, the name of the 
paper being apparent in every case. 

The circular then says: ““The main point: in the ‘story,’ as newspaper 
men term an item, which is of benefit to the canning industry, viz: that 
NO CHEMICALS are used in the preparation of canned goods and that pre- 
serving is done solely by means of sterilization was not cut out by the editors.” 
(The italics are mine; but the capitals are theirs.) The article was so word- 
ed that the main point at issue fitted right in with the rest of the story. 
This is high grade work,”’ the circular concludes complacently. 

On the opposite page the recipients of the circular were informed that 
“even millions couldn’t buy this publicity we are gaining!’ There is also 
printed in agate a list of 1721 newspapers which used the stories that were 
sent out. 

Was the preparation of the matter entrusted to a tyro? The circular 
says on the last page: ‘The question of news items to be sent out to news- 
papers was entrusted to a past-master in the newspaper craft. Here there 


must be no slip-up. The data were gathered and they were written by a 
newspaper man who has proved his success in every department of a big 
newspaper—as reporter, copy reader, city editor, telegraph editor, Sunday 
editor and managing editor. So you can see that we have left nothing un- 
done to make our campaign a success. Zhere is no loophole in our battle 
front, no weak point in our attack,’’ (Again the italics are mine.)—PRIN- 
TERS INK. 


Look for Advance in Price of Tomatoes. 


Well Known Peninsula Packer Reviews History of the Tomato 
Market and Foresees Heavy Advance. 


FEDERALSBURG, MD., May 18, Ig11. 
EDITOR THE TRADE: 

Now that it is too late in the spring for any articles which 
may appear in the trade papers to influence preparations for a 
larger tomato acreage, it is well enough to consider the ex- 
tremely strong position of the canned article, assuming that 
‘history repeats itself.’’ 

There has not been so close a clean up of canned tomatoes 
since the spring of 1906, and then the so-called ‘‘syndicate’’ had 
more tomatoes in their possession than all the packers in the 
country combined hold today, though it is probable that the 
wholesalers and retailers combined held even less than they do 
at present, in spite of the fact that their stocks are recognized 
as being very small indeed at present. In the spring of 1906 
the wholesalers and retailers combined to work against the 
syndicate in the way of reselling among themselves tosuch good 
purpose that they broke the syndicate, but they reduced their 
own stocks in doing so to such a degree that in getting stocks 
back up to a normal basis the following fall they ran the price 
of No. 3 tomatoes, with Baltimore freight rate, up to go cents 
per dozen in October, 95 cents in the following January, and 
they were 95 cents the following July, although there was a 
pack of 9,937,000 cases reported. 

The most peculiar condition was, however, that at no time 
did second and third hands get well stocked, and although it 
was well known that by far the greatest acreage of tomatoes 
ever set out was in the fields, future tomatoes sold at prices that 
showed a profit of ten cents per dozen, for delivery during the 
fall of 1907, something that the writer never remembers before 
or since, and something which is a very great contrast to the 
paper profit of from nothing to 2% cents per dozen, according 
to canner and location, which futures show this year. Then 
when the packing season was a little late‘in starting in 1907, 
although the vines were hanging full of fruit, the buyers com- 
menced running the price up until 3s sold at 95 cents Baltimore, 
right during the progress of the very biggest pack of tomatoes 
that ever was known, and although the statisticians reported a 
13,500,000 pack (and it is likely the exhaustive methods used 
by the National Canner’s Association in gathering statistics 


LAIGHT STREET STORES 


WASHINGTON, WEST & LAIGHT STS. 


On the water-front, in center of Shipping and Jobbing District 


season’s pack of CANNED GOODS from any 
of the docks direct to our warehouses, ADVANCE 
TRANSPORTATION CHARGES and make 
LIBERAL ADVANCES. 


West Side Warehouse Co. 
79-101 Laight St., New York City 


We are prepared to take part or all of a 


LABELING IF REQUIRED. FORWARDING. 
CORRESPONDENCE SOLICITED. 
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Wanted and For Sale. 


This is a page that must be read every week to be appreciated. You are not likely to be interested every week, in what is offered here, but it is possible 
you will be a dozen times in the year. If you fail to see and accept your opportunity your time is lost, 
together with money. Prices and terms upon application, 


Machinery for Sale. 


For Sale:-—Two (2) Huntley Whirlpool Washers, prac- 
tically as good as new, made by the Huntley Manufacturing 
Co., Silver Creek, N. Y. Also, (1) Hawkins Capping Machine. 

THE BURT OLNEY CANNING CO., Oneida, N. Y. 


For Sale:—One Ayars Rotary Capper, 1910 Model, complete 
with tipper, range from No. 1 to No. 3 cans. Good as new. 
Also, one Hawkins Capper, good condition, Act quick. 

Address, ‘‘Cappers Two,’’ care THE TRADE. 


For Sale Cheap:—One 4o and one 75 h. p. Vertical Steam 
Boilers. One 6, one 8 and one 15 h. p. Vertical Steam Engines. 
Address, Slaysman & Co., 801 E. Pratt St., Baltimore, Md. 


Eight-Steel Continuous Star Capper; No. 3 Blower; Burn- 
ham Corn Cooker and Filler; Can Tester; Two Morral Corn 
Cutters; M. & S. Rotary Corn Silker; Baker Double Dump 
Tomato Scalder; Scales; 3 Retort Thermometers; 3 Retort 
Gauges; 1 Boiler Gauge; 12 Fire Pots; Royal Pulley, Car and 
Track; Shafting; 45 Foot Smokestack; Lot of No. 3 Cans and 
Cases; Automatic Filler, Tagliabue Still; 1 Salometer; Rigney 
Vinegar Scale; 100 bushels Vinegar Shavings; Duplicating Press; 
80 ft. of Tubing and Cupling; No. 2 Can Syrup Filler; 500,000 
Corn and Tomato Labels; 135 feet of Hose; Lot of Sodium 
Benzoate. 

The above is all in good condition, and will be sold at a 
bargain to quick buyer. Address, Musselman Canning Co., 
Biglersville, Pa. 


For Sale Cheap. One Climax Capper in good condition. 
Will furnish with or without gas fixtures. Full particulars upon 
request; answer quick. Address, John H. Dulany, Fruitland, Md. 


2 Triumph Scalders. 
I be Washer. 
1 Cox Scalder. All in fair condition. 


Address, ‘‘NEW JERSEY,’’ care THE TRADE. 


For Sale—3 Morral Corn Cutters. Practically new. Price 
very low. Address, ‘‘CUTTERS,’’care Tor TRADE. 


M. & S. Conant double, Burnham single corn cookers. 
Hawkins, Star, Cox Power, Sprague single cappers; Auto Tip- 
per; M. & S. Silkers, Morral Corn Cutters; Harris, Hawkins’ 
Hoists; Retorts round and square; King, Jersey Queen, Moore 
& Bristol, Stevens Tomato Fillers; Sprague Continuous Exhaust; 
Grasshopper, Remington Power, Baker Double Dump Scalders; 
Pulp Machine; Dynamos and Switchboards; Power Shaker Fil- 
lers; 15, 20, 25, 30, 40, 125 H. P. Hor. Engines; Boilers, vari- 
ous styles and sizes; Pea Graders, Pea Fillers, Bean Graders, 
Bean Cutters, Corn Mixers; Morral, Burt Wipers; Steam and 
Belt Pumps; Labelers, Blowers; new 4 barrel Corburetter; Pea 
Blanching Baskets; Power and Hand Apple Parers; Labels, 
Picking Crates, Trucks, American Watchman Clock, with sta- 
tions; Safe; Remington, Oliver Typewriters; Hand and Power 
Air Pumps, Fire Pots and Capping Steels. Numerous other 


_articles and machines; some never used. All items backed with 
square deal guarantee. Can make prompt shipments. 
HUGH ROSS, Hancock, Md. 


Machinery for Sale—Cont’d. 


We offer for Sale, Ex-warehouse New York City after 
May 15th, one Hawkins Universal Capper; also, one Hawkins 
(regular) Capper, both in splendid condition, with aciders and 
brushes, complete, ready for use. Will make special price on 
same to any canner interested. Address, California Canneries 
Co., San Francisco, Cal. 


For Sale Cheap : 
1 Boiler, 40 H. P. 1 Catsup Finishing Machine. 
1 Engine, 8 H. P. 1 Double Dump Scalder. 
1 Engine, 18 H. P. 1 Stevens Tomato Filler. 
1 M. & S. Corn Cutter. 1 Moore Deep Well and 
1 M. & S. Corn Silker. Boiler Feed Pump. 
1 Exhauster. 1 Centrifugal Pump. 


Stools, pulleys, shafting, hangers and numerous small arti- 
cles. Please write for quotations. 


ACME PRESERVE CO., Adrian, Mich. 


Books for Sale. 


One copy each of Volumes I and II of the book ‘‘American 
Commercial Methods of Manufacturing Pickles, Preserves, etc.’’ 
Practically new, all pages intact and unsoiled. Will sell for less 
than the original selling price. Copies of this book, new or old, 
can be bought nowhere else. Address, 

‘‘THE TRADE,” Baltimore, Md. 


Partners Wanted. 


Active partner wanted for all year ’round, with $2,000 to 
$3,000 capital to invest in a successful canning plant. Plenty 
of cheap raw material, and cheap labor. Present owner has 
other work. Address, Lock Box 86, Salisbury, Md. 


A wealthy widower wants as a partner a lady who under- 
stands all about the canning and preserving business. Must be 
able to give best of references. Address, JOHN PICAMAN, 


Claremore, Okla. 


Machinery Wanted. 


WANTED:—One Sprague or Ayars Rotary Syrup Filling 
Machine. Also 40x72 Process Kettle. 


Address, COLUMBIA CONSERVE CO., Indianapolis, Ind. 


One Power Tomato Scalder, one Pulp Machine, and one 
second-hand 20 H. P. Engine. State condition, age, location 
and lowest price. 


Address, WINFIELD WEBSTER & CO., Vienna, Md. 


Wanted quick, for cash, 4-40x60 Steam Kettles and 24 
extra cages, Address, ‘‘ALLISON”’ care THE TRADE. 
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would have unearthed enough tomatoes to have shown a 
14,500,000 case pack if they had been gathering statistics that 
year), yet it positively seemed doubtful for a while whether the 
great demand could be supplied, and those who had sold futures 
liberally were shaky until they had packed the last case. 
At the close of that packing season canners probably held about 
the smallest percentage of their packs which they had ever held 
at that time of the year, and held so few, not because they had 
tried to unload, but because they had been begged and bought 
into unloading by the extremely high offers made them. 

The lesson to be learned, then, by reading past history and 
considering the nearly parallel position of 1906 with that of 
today is, that the opposition by second and third hands to high 
prices in the spring and summer of 1906 led to the financial 
wreck of the so-called ‘‘tomato syndicate,’’ when they really 
were entitled to a profit, though perhaps not as great a one as 
they tried to make. The wholesalers would have been better 
off if they had not opposed the syndicate, however, and the fol- 
lowing fall prices would have come back to a normal basis. 
Their exhaustion of stocks, however, led to canned tomatoes 
remaining in an abnormal basis for two more years, and in the 
end to the wholesalers and retailers becoming loaded up, en- 
tirely through their own fault, in the fall of 1907, at prices rang- 
ing from 8234 to 95 cents, and seeing the price steadily decline 
to 70 cents in the next spring and summer. 

The question is, will the same thing occur again? The 
writer’s belief is, that while not working out in the same man- 
ner, yet in a general way it will, and he looks for stocks in sec- 
ond and third hands to become so low this summer that the 
buyers will not be able to supply their requirements next fall 
without forcing prices up to a much higher level than has ex- 
isted since the fall of 1907. The situation would be in very 
much better shape if tomatoes had been higher this spring so 


BROKERS 


Favorably known to the Canning Industry 


CORN TOMATOES PEAS 
CANNED GOODS 


JESSUP & ROBERTS 


COMMISSION MERCHANTS AND BROKERS 
PHILADELPHIA, PENNSYLVANIA 


Cc. W. BAKER & SONS 
CANNED GOODS 
BROKERS & COMMISSION MERCHANTS 
ABERDEEN, MARYLAND 


LEE BROKERAGE COMPANY 
664 W. RANDOLPH STREET 
CHICAGO, ILL., U. S. A. 

Straight Brokerage. Do not buy or sell on our own 
account. We sell only to wholesale trade. Refer as to 


reliability to any of the Big Buyers of Chicago. Accounts 
solicited. 


WILLIAM E. MORGAN 
ABERDEEN, MD 
GENERAL LINE OF CANNED GOODS 


BROKERAGE 


Formerly of BAKER & MORGAN 


ESTABLISHED 1882 


that a larger acreage would have been put out. The buyers 
have been too afraid of canned tomatoes this spring, and it is 
going to result in prices going higher than they should go next 
fall. The wise ones will buy now from last year’s packing, as 
tomatoes will be higher in August and September than they are 
aaatd This is not prophesy, it is history repeated. 
Yours, 
R. W. MESSENGER. 


Cuban Irrigation Plans. 


An important movement is being made to promote irriga- 
tion in the island of Cuba at an expenditure of $25,000,000. 
A bill has been presented to the Cuban Congress which reads 
in part: 

By this law is ordained the realization of irrigation works 
of national character to the end of establishing different systems 
of irrigation in all of those parts of the Republic where the 
topography, the hydrological conditions, and other circumstances 
permit their establishment. It is proposed to issue 5 per cent 
bonds to meet the cost. This irrigation is to be furnished to the 
planters at a reasonable cost, the water tax, after the system is 
in operation, being on the following scale: Cane land, $75 the 
caballeria (3334 acres); tobacco land, planted, $175 the cabal- 
leria; coffee and cocoa lands, planted, $40 the caballeria, and 
$15 the caballeria for lands devoted to pasturage or other crops. 
It is also provided that all companies or private individuals 
colonizing uncultivated lands, whether public or private, for 
whatever branch of agriculture, shall have the irrigation free 
for one year and for two years if introducing a new crop to the 


WAKEM & McLAOGHLIN 


INCORPORATED 


CHICAGO, ILL. 


Frost proof warehouses for canned goods. 
Send us your consignments, and we will make 
advances. We can issue warehouse receipts on 
your premises. 

As we make up combined cars from all the 
cities, we could save you money on your freight. 
Drop us a line. We will loan you money on your 
book accounts. 


PUBLIC SALE OF CANNING FACTORY 


To close an estate, the undersigned will sell at Porter’s 
Station, Delaware, on the Delaware Division of the Pewn- 
sylvania Railroad, on Saturday, June roth, at 12.30 P. M., 
the canning factory, sheds, dwelling house, tools and fixtures, 
late of Charles Osborn, deceased. This property is situated 
in the centre of one of the best tomato and corn raising coun- 
tries on the Peninsula and is equipped with good machinery, 
consisting in part of a6oH. P. Boiler, a 12 H. P. horizontial 
Engine, a5 H. P. Vertical Engine, 2 Cox Cappers, Tomato 
Filler, Process Kettles, Steam Pump, Platform Scale and Wagon 


’ Scales and has barracks and storage sheds sufficient for all needs. 


The property will be offered with the privilege of removal of the 
buildings or with the land and buildings together. Train ser- - 
vice is convenlent and frequent. 


For detailed description, see large bill or address 


CHRISTOPHER L. WARD 
_Advr. of CHARLES OSBORN 


WILMINGTON ~ - DELAWARE 
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country. , Companies or individuals owning barren lands shall 
have irrigation free of charge for eight years if the lands are 
devoted to the reforestation of trees useful for building. 


Absolute Purity Desired In Minnesota. 


Absolute purity of all food products sold in Minnesota is 
the aim of the State Dairy and Food Commission, according to 
the letter of transmittal accompanying the biennial report of the 
department, out only a few days since. The former Minnesota 
Commissioner, Andrew French, who signs the report, recom- 
mends the adoption of the suggestion of John McCabe, Assistant 
Commissioner, that all artificial colors in fruits, vegetables and 
wine be prohibited. Mr. McCabe states: 

‘*T am of the opinion that all artificial colors, whether stated 
upon the label or not, should be prohibited in fruits and vege- 
tables sold for human consumption, as also wines, which afford 
a large field for the imitator and compounder. It may be said 
that the amount of artificial color is so smal) that it cannot be 
harmful; granted, but the color being designed to deceive, it 
opens an immense field for the use of inferior fruits that have 
deteriorated, which, withthe addition of artificial colors, are 
beautified and made to resemble so closely the ripe, fresh article 
as to deceive even the most expert food official.’’ 


Delaware’s Leading Industries. 


Washington, D. C., May 26, 191 1.—Statistics of manufact- 
ures for the leading industr’es of the state of Delaware for the 
calendar year 1909, collected at the Thirteenth Decennial United 


States Census, are given in a statement issued to-day by Acting 
Census Director Falkner. This anticipates by a considerable 
time the issuance of the first official bulietin for the state, and 
is in pursuance of the Census Bureau’s plan to give the public 
the use of the Thirteenth Census data as soon as the official fig- 
ures become available. Preliminary statements and tables em- 
bodying the grand totals for all the industries of the state and 
of the city of Wilmington, separately, have been given out pre- 
viously. The present announcement completes the advance 
press series on the subject. 


The largest number of women and children are employed 
in canning and preserving. The average number of wage earn- 
ers in that industry was 445 males and 730 females 16 years and 
over, and 73 males and 121 females under that age. Of the 
total of 3,733 female wage earners in all industries combined, 
851, or 22.8 per cent., were thus in this single industry, and of 
the total of 529 wage earners in all industries, under 16 years of 
age, 194, or 36.7 per cent. were in this industry. With this 
industry omitted, the females over 16 in all other industries 
combined would be 14 per cent. of the total number of wage 
earners, and persons of both sexes under 16 years of age, 1.7 
per cent. 


A strong effort is being made by the Chilean Government, 
says Consul Alfred A Winslow, of Valparaiso, to have the rural 
holdings divided into smaller tracts, so that farming may be done 
more by individual owners, rather than by companies and 
wealthy persons, which is generally the case now. Last year one 
farmer cut 50,000 acres of wheat,. 
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Quincy Market Cold 


STORAGE 


and Warehouse Co. Boston, Mass. 
Main Office: 133 Commercial Street 


OPERATING 
CHARLES RIVER STORES CONSTITUTION STORES 


CAPACITY 5,000,000 Cu. Ft. CAPACITY 2,500,000 Cu. Ft. 


Rail and Water Connection At Terminus of M. & M. T. 
on Boston & Maine R. R. Co. and Baltimore Boats. 


Rail Connection with all Lines 
ALBANY TERMINAL STORES 
CAPACITY 1,900,000Cu, NEW HAVEN TERMINAL STORES 


On Boston & Albany Div. of CAPACITY 1,500,000 Cu. Ft. 
New York Central Lines. On N. Y. N. H. & H. R. R. 


Lowest Rates of Insurance 
Modern and Fireproof Warehouses 


Especially Adapted for Storage of Canned Goods 


...We Attend to... 
SHIPPING, TAGGING, LABELING, DISTRIBUTING 


Carload Shipments Consigned Direct to Warehouses, and 
Routed via Railroad on which Located, take Boston Rate 


6E0. S. LOVEJOY, Manager, General Storage Department 


THIS SHOULD APPEAL 10 YOU! 


PATENTED 


IF YOU DESIRE TO REDUCE YOUR COST OF 
PRODUCTION THE OPPORTUNITY 
IS BEFORE YOv. 


In Many Cases it is the Unseen and Unnecessary 


OVERHEAD EXPENSES 


That Creep in, Eat Away, and Rob 
You of Profits, which You Might 
Save by Equipping Your 
Factory with the 


CLARK KEROSENE or FUEL OIL SYSTEM 


THE CLARK NOVELTY CO. 
Ask For Catalogue Rochester, N. Y. 


Tue METALLIC DECORATING CO. 


GOLD AND SILVER 


LACQUERING OF PLATE 
FOR 


Open Top and Sanitary Cans 


TIN PLATE DECORATING 
IN ALL ITS BRANCHES 


Lacquering and Printing of Plates 
to stand Processing a Specialty 


AMPLE FACILITIES TO EXECUTE ORDERS QUICKLY 


WORKS AT BROOKLYN, N. Y. 
WITH R.R. SIDETRACK AND 
NEW YORK FREIGHT RATE. 


194 CHAMBERS STREET 
NEW YORK 


Double Pineapple Grater 


(With Hopper Removed. ) 


* The large-tooth saws on the two upper spindles coarse grind the fruit which passes 
down to the fine saws on the two lower spindles; from there it falls into a tub placed 
under the machine tc receive it. This machine is well braced and the workmensns 
is of the best; the gears are cut from the solid and the saws are all milled from soli 
blanks which gives a cutting edge to two sides of the tooth. The Hopper and discharge 
shoots are lined with white pine. 


THE JOHN R..MITCHELL COMPANY, 
Foot of Washington Street, BALTIMORE, MD. 
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BALTIMORE, NEW YORK AND GHIGAGO CANNED FOOD MARKETS, 


Prices Given are for Wholesale Lots at Usual Terms, f. 0. b. Baltimore, New York or Chicago, and Subject to the Usual Discount 
for Cash. Baltimore Prices Corrected by Brokers; New York and Chicago by Special Correspondents. 


CANNED VEGETABLES 


Baltimore New York 
ASPARAGUS* 
as —Calif. White Mammoth No. 2% $3 00 2 70 
“Green 2 70 2 50 
af “White, Large “ 2%... 2 60 2 50 
“ Peeled, “ “ 2% 
“Green, 2 50 2 25 
White, Medium ‘“ 2% 2 50 2 50 
Green, 2 40 2 20 
Refuges Size 1 Whole No.2... 120 I 75 
9 “ 2. 110 I 35 
“ 3 “ I 30 
Green ‘‘ 2... 55 60 
‘ “ce “ 10... 
- ss Stand. White Wax “ 2... 55 55 
“ 2 60 2 25 
‘¢ Limas Extra Graded Green No, 2.............. I 00 I 25 
Soaked 65 "7% 
‘* Red Kidney Improved 
Medium 95 I 00 
CORN{-No. 2 Harford County Standard............. TON 
2 Evergreen & Crosby _.........0 75 85 
‘* 2 Shoepeg 75 75 
MIXED VEGETA-) No. 2—12 Kinds rer 
BLES FOR SOUP{/S Io 
ORRA AND 1 No. 
PEAS*-No. 1 Extra Sifted Early Junes.............. 82% 1 20 
‘© 2 Early June 87% 95 
‘© 2 Extra Standard Early Junes ........... 92% I 30 
“ ‘© 2 Barly June 87% 75 
‘* 2 Sifted 95 I 05 
sid I 00 1 20 
2 Extra Standard Marrowfats............ I 00 I 05 


i 
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38% 


CANNED VEGETABLES—Continued. 


Baltimore Wew York Chicago 
I 05 I 20 I 25 
3 25 3 75 75 
SUCCOTASH{-Green Beans & Corn No. 2.... ...... go I 
Dry Beans & Green Corn 2.... 85 I 00 85 
Maine I 25 I Io 
POTATOES {Jersey No. 87% 95 
ae I Io 85 go 
TOMATONSS Extra Standard I 00 
Standard 82% 774 81% 
Standard 60 62% 67% 
Fancy 3 25 3 10 3 50 
Extra Standard g30 | 6335 
Standard 300 280 325 
” No. 2 Stan, Maryland County... 60 65 67% 
3 80 85 87 % 
“3 =“ NewJersey go 95 95 
8, Maryland 360 315 3 35 
Fancy Sanitary Cans § inch........ I 00 
CANNED FRUITS 
Baltimore Wew York  Chicage 
APPLES—New York State No. 75 95 
APPLES{-Maryland, 3 00 2 50 2 60 
ee Maine, 2 60 
APRICOTS—California Standards I 40 I 45 
BLACKBERRIES§-Standard No. 65-70... 80 
BLUEBERRIES§-Standard go 97% 115 
« 2 Stand. in Water, Red.......... 75 
as “ Ex. Preserved...... 
80-82% 87% 87% 
” 3 00 2 65 
PRACHES *-California Standard, I 35 I 35 
I 70 I 55 I 65 
No. 1 Extra Sliced Yellow, ............ 95 97% 85 
g Standard White................. go wen 
3 Standards, White. .... ........... I 25 
” I 30 I 40 


35 
75 ; 
77% 
75 
70 
60 
2 75 
65 
275 
| 39 
3 60 
115 
62% 
75 
60 
85 
85 : 
” 
I 05 
7° 
57% | 
I 15 
I 05 
I 10 
T 65 
I 75 
i 85 
ge 
65 
I 95 
85 : 
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CANNED FOOD MARKETS—Continued. 


CANNED FRUITS—Centinued. 
Baltimore York Chicago 


PEACHES}-No. 3 Selected, Yellow.................. 
3 Seconds, I 05 
Unpeeled 3 25 2 65 
3 50 3 50 
PEARS—Mich. Peeled Water No. 2% ie I 60 I 25 
PEARS{}-No. 
2 Standards ”’ 
» 3 Seconds in 67% 
» 3 Standards in 7o 75 I co 
” 3 Ex. . I 40 
PINEAPPLE® Behame Sliced Extra No.2 .... 150 230 200 
Grated ”’ I 15 2 05 
id Sliced Std.” 2 .... 300 300 I 20 
4 I 05 I 20 
» Hawaii Sliced Extra 23%..... ...... 2 20 215 
” | I 95 I 95 
” I 45 1 85 
“4d “ig ‘3 I 50 I 70 
te Grated Extra I .. I 05 I 45 I 65 
Eastern Pie Water 95 
Syrup 95 
Red Cuthberts Water ro ...... 6 50 8 00 
STRAWBERRIES§-Extra Stan. Syrup No. 2...... 85 go 36d Io 
Standard Water ” 8...... 5 00 
Preserved if I 35 
Extra Preserved I 47% 1 40 
Standard 70-75 75 go 
Extra Preserved sevens 85 
PP Preserved 85 go 
CANNED FISH. 
Baltimore WewYork  Chicage 
HERRING ROE*-Standard I 00 
275 2 50 2 40 
65-70 67% 75 
I 40-1 45 1 47% 1 60 
I 30-1 35 I 40 I 45 
SALMON—Sockeye Tall I 95 1 85 
: Flat I 95 
SHRIMP}-Wet or Dry No. 134..........cccssccsseeeeeoes I 70 I 21 2 05 
Wet OF Dry MO. go 


(Baltimore Shrimp prices f.o b. Mississippi.) 


(+) Baltimore quotations corrected each week by Thos. J. Meehan & Co., Brokers 


(t) T. G. Cranwell & Co., Brokers 
($) E C. Shriner & Co., Brokers 
H Taylor & Son, Broaers 


New York and Chicago prices Corrected by Special Correspondence. 


AMERICAN CAN CO. 
Prices in effect January Ist, 1911. Car load lots only. 


Solder Hemmed Caps, per thousand: 1% inch, 90c.; 2 1-16 inch, $1.30; 
2 7-16 inch, $1.70. 
WHEELING CAN CO. 
Wheeling Can Company will soue prices on Cans on application 
at their Wheeling (West Virginia) office. 


CONTINENTAL CAN CO. 
For season of 1911, Prices in effect January 1. 


Hole & Cap Cans. Extra Coated. 
No.1 Cans, 1% inch opening ........... $ 9.25 per M. $ .40perM 


Solder Hemmed Caps, per thousand, 1% inch, goc. ; 2 1-16 inch, $1.30; 
2 inch, $t.50; 2 7-16 inch, $1.70. 
Sanitary Cans made by Continental Can Co, prices are:— 


Plain. Enameled. Extra Coated. 
No.1 Cans, $10.75 per M. $13. 2 per M. $ .40 per M. 
No, 2 ae 14.75 18.2 .60 
No. 2% ‘‘ 19.00 23. 00 ‘ 
No. 3 4% inch 19.50 ‘* 24.00 «= 
No. 3 2200 ‘* 26.5¢c 
SOUTHERN CAN CO. 
Prices in effect for season of 1911, January 1. 
No. (Jersey, 5 inch) .. 


Solder Hemmed Caps, per thousand, 1% inch, goc.; 2 ney inch, $1.30; 


2 7-16 inch, $1 70. 
CONSUMERS CAN CO. 


For prices, etc., refer to their advertisement in this issue of THE 
TRADE, which will be found towards the front of the book. 


SANITARY CAN CO. 
DIFFERENTIAL, FOR 


PLAIN ENAMELED SPECIAL, PLATES. . 


$10.75 $13.75 $ .40 

20,00 24.50 85 

Terms: f. 0. b. Fairport, N. Y., Indianapolis, Ind., Bridgeton, N. J. 


STANDARD SIZES OF CANS. 


DIAMETER. HRIGET 
2 11/16 in, 4 in, 
3% in. 49/16in 

No. Ito 6% in. 6% in 
CANNERS’ METALS. 
PIG TIN. 
storotoms 1 to 4 tons 
PIG LEAD. 
SOLDER 
gxIo 8x10 
Drop and BaAr...............cccccccccccccccsscocssccssscocccces 25 24 23 
25 24 23 
TIN F.O. B. MILL. SPOT. 

I C., 14x20, 107 lbs. Bessemer Steel... * 4 §0 
I 14x20, 100 lbs. Bessemer Steel......... 4.35 
I C., 14x20, 95 lbs. Bessemer Steel......... 
IC, 14x20, 90 lbs. Bessemer Steel... 3 60 4.25 
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MACHINERY AND SUPPLIES USED IN CANNERIES AND A LIST OF 
RELIABLE HOUSES THAT SELL THEM. 


Air Pumps. 
Clark Novelty Co,, Rochester, N. Y¥ 
Max Machine Co., Mt. Vernon, N. 
8. H 1 Mtg. amore 
rague Can’g. Mc ‘0. cago. 
American & Pump Co., “Baltimore. 


Automobiles, 
Sinclair- Scott Co., Baltimore. 


Books on Canning, Preserving, Ete. 


‘ A Complete Course in Canning,” $5.00 Postpaid. 
Address, THE TRADE, Baltimore, Md 


Bottle Capping, Corking, Filling Machines. 
Max Ams Machine Co., New York City. 
Sprague Canniag Machinery Co., Chicago. 


Boxes and 3ox Shoo 
Canten Box Co.. “Baitimore. 


Boxing Machines. 
Burt Machine Co., Baltimore. 
Fred H. Knapp Co., Westminster, Md. 


Brokers. 
Jessup & Roberts, Philadelphia. 
C. W. Baker & Sons, Aberdeen, Md. 
Lee Brokerage Co, Chicago 
Wm. E. Morgan, Aberdeen, Md. 


Cans. 
American Can Go., New York, Baltimore, Chicago, 
San Francisco. 
Continental Oan Co Byracuse Baltimore. 
Sanitary Can Fate 


E. W. Bliss Co., » 
t. Vernon, N. Y. 
John RK. Mitchell Co., Baltimore. 
Slaysman & Co,, Baltimore. 
& Co., Baltimore. 
& J. A, Steward, Rutland, Vt. 


Wold & Co., Chicago, Ill. . 


Can Markers. 
S. M. Ryder & Son, Niagara Falls, N. Y. 
Perfect Can Stamper Co,, Le Roy, N. Y. 


Can Marking Ink. | 
A. E. Macneal, 


Ayars Machine >. Salem, 
Geo. E. Lockwood 00d Co., Poiadeifata. 
Sinclair Scott Co., Baitimor 
Sprague Canning ‘Machinery: Chicago. 
ad R. Stickney, Portland. 
K. Robins & Co., Baltimore, Md. 
ja. & Packers Supply Co., Baltimore. 
Mclatyre-Haight Cang. Mchy. Co., Gibson City, Ill. 
E. F. Kirwan & Co., Baltimore, Md. 


Can Righting Machine. 
Burden & Blakeslee, Cazenovia, N. Y. 


Can Straighteners. 
Sprague Canning Machinery Co., Chieaga 


Capping Machines, Power and Hand. 
Ayars Machine Co., Salem, N. J. 
B. Renneburg & Sons, Baltimore. 
A. K. Robins & Co., Baltimore, Md. 
Handy Capper Mfg. Co., Baltimore. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
L. & J. A. Steward, Rutland, Vt. 
Sprague Canning Machinery Co., Chicago. 


Capping Steels. 
Canners & Packers Supply Co, 
Clark Co,, Rochester 
Geo. E. Lockwood Co., 
Max Ams Machine Co., Mt. Vernon, N. Y. 
> Renneburg & Sons, Baltimore. 
K. Robins & Co., Baltimore. 
Sinclair Scott Co., Baltimore. 
& Co., “Baltimore. 
Canning Machinery Co., Chicago. 
venson & Co., Baltimore. 
R. Stickney, “portland. Maine. 
| W. Zastrow, Baltimore. 


Catsup Machines. 
Sinclair Scott Co., Baltimore. 
Sprague Co., Chicago. 


Clutch Pulleys. 
Sinclair Scott 


A erican "Can Co., New Tock, 


Continental Co. Chicago, Baltimore. 
Sanitary C air; 
Southern Cap Baltimore. 


Condensed Milk Villers. 
Henry R Stickney, Portland, Me. 


Consulting Expert 
W. L. Hinchman, Haddonfield, N. J. 


Conveying and Machinery. 
Cc, 8. Harris Co. 
Sprague Canning hous nery Co., Chicago. 


Copper Jacketed Kettles. 
See “Kettles, Process.” 
Corn Cookers and Fillers 
Ayars Machine Co., Salem, N. J. 
Canners & Packers Su ppl ., Baltimore. 
Morral Bros., Morral, 
Apragne Canning Machinery Co.. Chicage. 
A. K. Robins & Co., Baltimore, Md. 
‘McIntyre-Haight Cang. Mchy. Co., Gibson City, I1.- 


Corn Cutters. 
McIntyre-Haight Cang. Mchy. Co., Gibson City, Ill, 


Morral Bros., Morra 
Sprague Canning Machinery Co., Chicago. 


Corn Huskers. 
Sprague Canning Mach. Co., Chicage. 
orral Bros., Morral, O. 
Invincible Grain Cleaner Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, N. Y. 
McIntyre-Haight Cang. Mchy. Co., Gibson City, 11. 


Corn Mixers. 
Sprague Canning Machinery Co., Chicago. 
MclIntyre-Haight Cang. Mchy. Co,, Gibson City, Il]. 


Corn Silkers. 
Sinclair Scott Co., Baltimore. 
Sprague Cannin Machinery < Co., Chicago. 
orrai Bros., Morral, O. 


MclIntyre-Haight Cang. Mchy. Co., Gibson City, Ill. 


Cranes. 
Burt Machine Co., 
Sinclair Scott Co., Baltim 
Sprague Canning aebinery. Chicago. 
Geo. W. Zastrow, Baltimore. 


Crates, Iron Process. 
Canners & Packers —" Co., Baltimore. 
Bros., Morral 
ague Canning Machiner ‘0. cago. 
Spragy W. Zastrow, Baltimore. 
A. K. Robins & €o., Baltimore. 
Decorated Tin. 


Metallic Decorating Co., New York. 


Denatured Aleohol Machin 
Wood Waste Distilleries Co., Wheeling, W. Va, 


Dies, Presses and Tools. 


Ayars Machine Co., Salem J. 

Max Ams Machine Co., Mt. 
E. W. Bliss ‘‘»., Brook 

Jno. R. Miteneil Co. Baltimore.” 

Slaysman & Co., Baltimore. 

Stevenson & Co., Baltimore. 

L. & J. A. Steward, Rutland, Vt. 

Torris, Wold & Co,, Chicago, Ill. 


Engines, Doilers, Fittings, ete. 
E. Renneburg & Sons, Baltimore. 
Slaysman & Co., Baltimore. 
A. K. Robins & Co.. Baltimore, Md. 
Canners & Packers Supply Co., Baltimore 
Filling Machines, 


Ayars Machine Co., Salem, N. J. 

Sinclair Scott Co., Baltimore. 

Sprague Canning’ Machinery Co., Chicago. 
enry R. Stickney, Portland, Me. 

A. K. Robins & 0.5 Baltimore. 

Huntley Mfg Co., Silver Creek, N. ¥ 


McIntyre-Haight Cang. Mchy. Co., Gibson 


Fire Pots. 

E. W. Bliss Co., Brooklyn, N. Y. 

Ayars Machine’ Co., Salem, N. J. 

J. S. Hull Mfg. Co. Danese. 

BE. Renneburg & Sons, Baltimore. 

R. Stickney, Portland, Me. 
K. Robins & Co., Baltimore. 

Ciark Novelty Co, Rochester, A 


Flux. 
Grasselli Chemical Co., Cleveland, O 
Geo. E. Lockwood Co., Philadelphia. 
A. K. Robins & Co., Baltimore. 

Gas and Gasoline Engines. 
Slaysman & Co., Baltimore. 


Gas Machines, 
Cc. M. Kemp Mfg. Co., Baltimore. 


Gasoline. 
Standard Oil Co., Nearest Tank Station. 


Grates, Furnace. 

See Canners’ Supplies. 
Heating Systems. 

Clark Novelty Co, Rochester. N. Y. 
Hoist and Carrying Machines. 

See “Conveying and Elevating Machinery.” 
Insurance. 

Canners’ Exchange, Chicago. 

(Lansing B Warner, Manager.) 


Kerosene Oil Systems. 
J. S. Hull Mfg Co., Baltimore. 
Clark Novelty Co., Rochester, N. Y. 


wood Co., 
Sinclatr Co., Baltim 
. K. Robins & Co., Baitinore, Md. 


Kraut Macbinery. 
Shredoer Mfg. Co., Jackson, Mich. 
Labels. 
Stecher Lithographic Co., Rochester, N. Y. 
R, J. Kittredge & -o., Chicago. 
Simpson & Doeller Co., Baltimore. 
Labeling Machines. 
Burt Co., Balti 


Fred H. Knap Co., oo Md. 
Bros., ral, oO. 
. K. Robins & Co. Baltimore, Md. 
Burt Machine Co., Baltimore. 
G. Maiers’ Sons, 


Barrett. & Co., Chicago. 
Lacquering Machines. 


Burt Machine Co., Baltim 
Seely Bros., Blaine, Wash. 


Mixers, Corn, Mincemeat, etc. 
Sprague Canning Machinery Co., Chicago. 


McIntyre-Haight Cang. Mchy. Co., Gibson City, 


Oyster Cars. 


Edwd. Renneburg & Son, Baltimore. 
Geo. Ww. Baltimore. 


Oyster Measurers. 


Edwd. Renneburg & Son, 
Geo. W. Zastrow, Baltiniore. 


Oyster Steam Boxes. 
Edwd. Repechers & Son, Baltimore. 
Sprague Can Canning Machinery Co., Chicago. 
Zastrow, Baltimore. 


Baltimore. 


Overhead Tracking. 
Sprague Canning Machinery Co., Chica 
Cc. S. Harris Coe Rome, 
Paring Machines, Apple, etc. 
Sinclair Scott Co., Baltimore. 


Paste. 
Tacks Mfg. Co, Utica, N. Y. 


Burt Machine Co., Baltim 
Fred H. Knapp Co., Westminster, Md. 


Fatent Attorney. 
Edwd. S. Duvall, Jr.. Washington, D. C. 
G. H. & W. T. Howard, Paltimore, 


Pea Fillers, 
Ayars Machine Co., Salem, N. J. 
Sinclair Scott Co., Baltimore. 
Sprague Cansing ‘Machinery Co., Chicago. 


Pea Separators or Graders. 


Edwd. Renneburg & Son, Baltimore. 
Sinclair Scott Co, Baltimore. 


Invincible Grain Cleaner Co., Silver Creek, N. Y. 
Huntley Mfg Co., Silver Creek, N. Y.’ 


Pineapple Machinery. 


E. J. Lewis, Middleport, 

The John R. Mitchell 
Sinclair Seott Co., Balti more. 
Stevenson & Co., Baltimore. 

Geo. W. Zastrow, Baltimore. 


N, K. Sniythe, Honolulu, Hawaii, 


Pewer Transmission ‘Machinery 
Jones & Laughlin Steel Co,, Pittsburg, Pa. 


Pulp Machines. 
Siuclair Scott Co., Baltimore. 


Salt. 


Worcester Salt Co., New York Cit 
Diamoud Crystal Salt Co., St. Clair, Mich. 


Sanitary Cans. 


American Can Co., New Tork Baltimore-Chtenge. 
Can Co. Fairport, N. 
Ind -Bridgeton. 
J. A. Steward, Rutland, Vt. 
Can Co, Chicago, Syracuse, Baltimore. 


Sanitary Can Making Machinery. 
Max + ag Machine Co., Mt. Vernon, N. Y. 
L. & J. A. Steward, Rutland, Vt.” 

Scrap Tin. 

Ammidon & Co., Baltimore. 


Seeds. 
Leonard Seed Co., Chicago, II]. 


Sieves and Screens. 
Sinclair Scott Co., Baltimore. 
Sprague Canning "Machinery Ca, 
untley Mfg. Cu., Silver Creek. N 


Scalders, Tomato, etc. 


Machine Co., N. J. 
rral Bros., Morral, O le 
Edwd. Kenuneburg & Son 


altim 
untley Mfg. Co., Silver reek, N Y. 
Soldering Flux. 


Geo. E. Lockwood Co., Philadelphia. 
Grasselii Chemical Co., ‘Cleveland, oO. 


Solder Applied Caps and Machines. 


E. W. Bliss Co., Brooklyn, N. Y. 


Solder Hemmed Caps. 
American Can Co., New York, Chicago, Baltimore, 
SanFranciseo. 
Continental Can Co., Chicago. 
Southern Can Co., Baltimo 
Wheeling Can Co., Ww. Va. 
Consumers Can Co., Baltimore, Md. 


Soldering Furnaces. 
J. S. Hull Mts © Baltimore. 
Sprague Canning “aehinery Co., Chicago. 
Clark Novelty Co,, Rochester N. Y. 


Storage. 
West Side Warehouse Co., New York City. 
Quincy Market Cold Storage & W-H. Co., Boston, Mass. 
Wakem & McLaughlin, Chicago, 


String Bean Machinery. 
. J. Lewis, Middleport, N. Y. 


Tin Plate. 
Pope Tin Plate Co., Pittsburg. Pa. 
Jones & Laughlin Steel Co., Pittsburg, Pa. 


Tin Plate Lithographing. 


Metallie Decorating Co., New York. 
Southern Can Co,, Baltimore. 


To Buy er Sell Machinery, etc. 
A “For Sale’’ ad in The Trade, Baltimore. 
Topping and Wiping Machines. 
aye rs Machine Co., Salem, N. J. 
Sin ‘Ba 


clair Scott Co. Itimore. 
Sprague Canning Machinery Co., Chicago. 


Warehousemen. 
West Side Warehouse Co., New York Ci 
Quincy Market Cold Storage & W-H 
Wakem & McLaughlin, Chicago. 


Wipers, Can. 
McIntyre-Haight Cang. Mchy. Co., Gibson City, Il] 
Morral Bros., Morral, O. 
Sprague Canning Machinery Co., Chicage. 


Agen Machine Co., Salem, N. J. 
A. K, Robins & Co., Baltimore. 


Maas. 


BP If you don’t see what you want, ask THE TRADE for a list of Sellers Ba 


e 
Consumers Can Co., Baltimore. a 
Can Malkin Machinery. 
Baltimore. 
| 
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The Harris Patent Power 
Hoisting st Carrying Machine 


Baltimore, Md., Dec. 20, 1909. 


The C., S. Harris Co., 
Rome, N. Y. 
Gentlemen:- 

Replying to yours of 
recent date as to whether or not 
our Harris Hoist and Conveyor 
has been satisfactory, will state 
that it has. We have used it for 
several years. It is a machine 
that shows practically no wear 
and will last a life time, 
and it is in every way 
eminently satisfactory 
for the requirements of 
a canning house. You 
will probably note that 
we have never been 
obliged to call upon 
you to replace any worn 
out or broken parts. 

Yours truly, 
D. E. Foote& Co., 
Inc. 
Geo. T. Phillips, 
Pres. 


Sole Owners ana 
Manufacturers 


MANUFACTURERS OF 
Lewis Power Can Tester . 
CANNING HOUSE MACHINERY and SUPPLIES 
We have a 
Prices 
Quoted on fine equip- 
Special ment of 
machinery; 
Machinery therefore, 
on can give 
Specifica- prompt and 
satisfactory 
tens. service. 
Pulp Finishing 
Pea Graders Machines 
‘ Pea Fillers Continuous 
Kettles Steam 
Exhaust Boxes 
Truck Pineapple 
CAPACITY, 12,000 NO. 2 OR NO. 3 CANS 10 HOURS. GALLONS, 6,000 rucks Machinery 
ALSO MANUFACTURER OF 
i 1 1 d String Bean Cutters. ND-HAND MACHINERY 
for No. 2 and No. 10 cans. Also lot of Can Dies, all Sizes, with Ca 
| The Sincleir-Soott Ce., 
B. J. BALTIMORE, MD. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


THE TRADE. 


THE CANNED GOODS EXCHANGE 


OF BALTIMORE, MD. 
OFFICE: 514 KEYSER BLDG., GERMAN anp CALVERT STS. 


Fresident, ALBERT T. MYER. Vice-President, F. A. TORSCH 
Treasurer, LEANDER LANGRALL. Secretary, W. F, ASSAU. 
Executive Committee: JoHN S. Grpss, JR. B. HAMBURGER H. S. OREM 
Arbitration Commitice: C. WHITE H. A. WAIDNER Jas. B. PLATT 
B, HAMBURGER, C. J. SCHENKEL 
Rurus M. C.J. BRooxs J. A. SCHALL 
Louis GREBB W. E. RoBINSON 
Committee on Legislation: Gro. N. NuUMSEN  F. A. TORSCH 
G. L. SHaw L,. L. LORD H. P. STRASBAUGH 
Hospitality Committee: T.J. MEEHAN H, W.KreExss_ E. H. MILLER 
Brokers Committee: F.A. TorscH Wm. GrEcHT Jas, H. BRADY 
Counsel: Morris A. SOPER Chemist: CHAS GLASER 


Committee on Commerce: 


Patents and Trade Marks 
FOOD AND DRUGS ACT OPINIONS 
EDWARD S. DOVALL, Jr. 
Attorney-al-Law and Solicitor of Patents 
LOAN AND TRUST BUILDING, WASHINGTON, D. ¢. 


TIN STRIPS AND CIRCLES 


BOUGHT 


AMMIDON co. 


31 South Frederick St., Baltimore, Md. 


CANTON BOX COMPANY, 
2501 to 2515 Boston St., 
BALTIMORE, MD. 


Packing Boxes. 


Made up or in Shooks, Cargo or Carload. 


Mr. PACKER:= 


Do you have any trouble with your 
different varieties and grades of goods getting 
mixed after they have been packed, if so why 
not mark the can so that you. can tell what 
is inside and the date packed? 


Use TIN CAN INK that will stand PROCESSING 


You can use this ink on a marking: machine 
or by hand with a rubber stamp. 


Write for price of outfit and sample of ink 


A. BE. MACNEAL 
107-109 S. FREDERICK ST 


BALTIMORE, MD. 


ESTABLISHED STANDARDS. 


All Goods to Comply With Nationa! Pure 
Food Laws. 


TOMATO Standards, as adopted by the Indiana Canners’ Asso. 
ae Ohio 

lowa oe 
Weights as here given are the minimum. Contents 
of can drained on %-inch wire mesh flat screen for 
two minutes. 98 per cent of shipment to comply with 
stipulations. 5 per cent of shipment considered fair 

average for testing. 
No. 3 Standard—Gross wt. 37 oz. and 19 oz. of average ripe 
tomatoes; not necessarily all red. 
No. 3 Extra Standard—Gross wt. 38 oz. and 20 oz. of well 
selected, ripe tomatoes. 
No. 3 Fancy—Gross wt. 38 oz. and 20 oz. of hand-packed, whole, 
ripe tomatoes. 
No. 2 Standard-—Gross wt. 23 oz. and 12 oz. average ripe toma- 
toes; not necessarily all red. 
No. 10 Standard—Gross wt. 118 oz. and 64 0z. average ripe 
tomatoes; not necessarily all red. 
*Tri-State has only the Standard, no Fancy or Extra. 


CORN Standards, as adopted by Ohio Canners’ Asso. 
‘* Indiana ‘‘ 
Fancy—Cans to be well filled; minimum gross wt. 23 0z.; abso- 
lutely young and tender stock; natural color; medium, 
moist and practically free from silk, cob and husk. 
Standard—Cans well filled; minimum wt. 23 0z. gross; stock 
reasonably tender; free from hard particles; natural 
color. 
Indiana has only the Standard, no Fancy; and says ‘‘packed 
medium moist’’ instead of ‘‘free from hard particles.’’ 


PEA Standards, as adopted by Ohio Canners’ Asso. 

Fancy—Well filled cans; peas covered with clear liquor; uniform 

size, good flavor and absolutely tender. 

Extra Standard—Well filled cans; peas covered with clear 
liquor; uniform size; good appearance; reason- 
ably tender. 

Standard—Cans fairly well filled; peas may be slightly hard; 
fair liquor, may be slightly cloudy, but not thick; 
size fairly uniform. 

Grading for size—Petis Pois or size No. 1...... 


Seive 18-64ths 


Extra sifted or ‘‘ No, 2...... 20-64ths 
Sifted or 22-64ths 
Marrowfat or ‘‘ No. 5...... ‘*  26-64ths 


KRAUT Standard, as adopted by National Kraut Packers’ Asso. 
‘* Indiana Canners’ Asso.* 
‘* Ohio Canners’ 

No. 3 Standard—Minimum gross wt. of can 39 oz. and 24 oz. of 
- well cured kraut; reasonably dry. %-inch 
wire mesh used for draining. 

*This Association says, %-inch screen and ‘‘reasonably 
long cut.’’ 


PUMPKIN Standards, as adopted by Indiana Canners’ Asso. 
No. 3 Standard—Minimum gross wt. 36 oz. and 31 oz. medium 
solid packed pumpkin; not over 1 inch from 
top of can. 
No. 3 Extra—Same as above, except %-inch from top of can; 
solid pack. 


LYE HOMINY Standards, as adopted by Indiana Canners’ Asso. 
No. 3 Standard—Minimum gross wt. 39 oz. and 18 oz. hominy 
after draining; can filled to one inch of top 
when drained. Prepared from medium sized 
white corn, and to contain not more than 
5 per cent of black tips. 
No. 3 Fancy—Minimum wt. after draining, 22 0z.; contents 
44-inch from top of can; 2 per cent black tips; pre- 
pared from selected white corn. 


CONDENSED MILK Standard—Law as passed by U. S. Govern- 
ment. Also various States. 
_ Law provides that condensed and evaporated milk shall 
contain not less than 26.5 per cent of milk solids of which 7.8 
per cent is milk fat. 
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SYRACUSE CHICAGO BALTIMORE CANONSBURG 


CONTINENTAL CAN COMPANY 


E. C. SHRINER, Sales Agent 


TO THE TRADE 
Gentlemen: 


The "C" in the Bottom of each "CONTINENTAL" Can is our trade 
mark. You will always find it there. It makes our Can easily dis- 
tinguished from all others--quite a cenvenience to the packer who may 
this season use some other make of Gan in conjunction with ours. 
Another season we hope and believe you will want to use only the 
Continental Can. 


That "C" also stands for CLEANLINESS. Have you noticed how clean | 
our Cans are? Cut off one end and hold the Can up to the sunlight 
and then do the same with any other make of Can you have in stock-- 
the difference will surprise you. By our process--entirely outside 
soldering--all dirt or discoloration is prevented. 


That "C" we propose to make stand also for CONFIDENCE--the kind 
our friends had in us last winter when they gave us their orders be- 
fore we had a building erected, much less our machinery installed--the 
kind of GONFIDENCE we intend to merit right along. 


That "C" we intend to also stand for the CONSIDERATION due our 
friends and the CAPAOITY we have for giving them the best cans made 
anywhere. 


= Modesty prevents our enlarging upon the other good things this 
"C" stands for, but don't you think these reasons sufficient to let 
it also spell CUSTOMER in your case? 


If you have not sent us an order-why not do so? We will be glad 
to forward you a sample. It will appeal to you strongly if you like 
a good, strong, clean Gan, made of first-class materials with the 
highest grade of workmanship. 


Please address either Baltimore, Chicago or Syracuse, as you 
prefer. 


Yours very truly, 


CONTINENTAL CAN 
Thomas G. Cranwell, President. 


The above advertisement was used in 1905—six years ago. It is certainly very gratify- 
ing to know that our “C’”’ has stood and still stands, for all we claimed for it then. Our growth 
in the best and highest sense of the word, demonstrates this. We thank you sincerely for your 
share in our development. 
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